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made with Aunt Jemima Pancake Mix! 


Start your campers off with a wholesome tasty 
meal—pancakes! Low in cost, so easy to prepare, 
pancakes are the camp director’s and 

dietician’s answer to quality conscious budget 
control. And Aunt Jemima has made a business 
of preparing the finest, simplest pancake mix 

for homes, restaurants . . . and camps. 

For individual servings, ask for Aunt Jemima’s 
Pancake Mix Portion Packs. Each pack makes one 
complete serving, permits menu variation and 
accurate cost control. Great for overnight trips! 
Serve delicious pancakes, and serve the brand 
known best for generations—Aunt Jemima. 

Your campers will know the difference— 

and so will you! 


Institutional Sales Department 
THE QUAKER OATS COMPANY 
Merchandise Mart, Chicago 54, Illinois 
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Biz CBIO-TRI-ZYME) 


Just as your digestive system breaks down food, BTZ 

has a highly active enzymic action which rapidly breaks 

down organic wastes and grease into a free-flowing liq- 

uid. This amazing Enzyme and Bacteria Formula will ideal for Pre-Season 

eliminate high cost plumbing bills...unpleasant odors... Regeneration of Cesspools 

clogged pipes and drains...cesspool overflow...or your and Septic Tanks 

money back! Enjoy a trouble-free camping season. BIO-TRI-ZYME 

will activate your sanitation system and keep it in “Tip- 

For Trouble - Free... Top” shape all season. No pumping...no odors...no 

e SEPTIC TANKS e PIT LATRINES problems! 

e CESSPOOLS e GREASE TRAPS er oo ae ape” 
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Easy Completely >. A complete analysis of your sanitation 
to Use! Sate » facilities is yours for the asking. Submit 


Simply drop the pre- * Non-Caustic oy size and type of installations in your camp. 


i age i * Non-Toxi Me ree 
scribed dosage into your on-Toxic td AMO,’ See eS 
system.... These wonder- ¢ Harmless 
chemicals do the rest. to plumbing Prices and literature on request. 


Que... BAER propucts Co., ?. 0. 0x 353, ASBURY PARK, N. J. 
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FINALLY - 

= THE POISON 
PLANT PROBLEM 
GAN 
BE SOLVED! 


AQUA IVY* offers 
two-way plan—FREE! 





: 1 
Here’s how the plan works | WAY aT \\ Var ab eae 
PREVENTION — Aqua Ivy will provide—free— ® EARN TO RECOGNIZE THEM! 
quantities of its informative booklet “Facts You 3 
Should Know About Poison Ivy and Poison Oak”. WESTERN 
This booklet explains the poison plant problem, cov POISON OAK 
and how Aqua Ivy Tablets were developed to pro- . 
vide immunity to poison plants. It also includes 
research findings, clinical documentation. 


{[nclude This Booklet In Your Pre-Season 
Mailing To All Camp Parents 





RECOGNITION — Aqua Ivy will also send, free, 
this new poster which illustrates poison plants, 
tells how to recognize them, describes where 
and how they grow. Thus, those campers who 
are still susceptible (because they haven't taken 
Aqua Ivy Tablets) may learn to avoid contact 
with poison plants. 


Exhibit This Poster Prominently 
Where All Your Campers Will See It 
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| AQUA IVY AP TABLETS 
Here’s all you do en nero tS rn 
Just fill out the coupon, and indicate the quan- . ae Ng, ee 

tity of folders and posters you require. And tell 

us where you want this material shipped. 


Se - 
, SYNTEX CHEMICAL COMPANY, INC., DEPT. CM-1 
P.O. BOX 117, NEW YORK 11, N.Y. 


*WHAT IS AQUA IVY? AQUA IVY is a tablet that 
provides remarkably effective protection-from-within 
against poison ivy and poison oak. Taken before 
the poison plant season starts, Aqua Ivy Tablets 
can give your Campers season-long immunity 
to poison ivy and poison oak. Aqua Ivy Tablets 
are proven effective, proven safe, even for children. 


Please rush the following quantities of Aqua Ivy folders 
and posters. folders posters 
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WASH and 
SANITIZE 


in minutes--- 


instead of hours. 





@ IT WASHES @ IT RINSES 
@ IT STERILIZES @ IT DEODORIZES 
@ IT PRE-HEATS 


OL! PEL a 


Be ig 9 ¥ ieis 2 ae j «eibaze. ERR ee 
“Its Pedal Operation” is as simple as 
stepping on the gas pedal of your car 


Saves Work — Saves Money 


- - wherever Refuse Cans — Mixing 
Kettles—Stock Pots—Milk Cans—Insu- 
lated Carrier-Dispensers or any Large 
Containers — Waste Baskets, etc., re- 
quire cleaning and sterilizing—It does 
the job Faster, more thoroughly and 
with the greatest emphasis on Sanita- 
tion — Pays for itself quickly. It per- 
mits the use of Hot Water, Cold Water 
and Steam —in any combination or 
sequence — Operates with either High 
or Low boiler pressures — Easily In- 
stalled with standard fittings. 


EXCLUSIVE 


Patented 3 Direction- 
al, Pressure Propel- 
led, Cyclonic Jet 
Spray Nozzle Scours 
And Sanitizes Every 
Minute Area In A 
Matter Of Minutes— 
lt Is Truly Revolu- 
tionary! 


Write for FREE Literature Kit CM-24 


Vacuum Can Co. 
19 S. Hoyne Ave., Chicago 12, Ill., U.S.A 
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Finest Meals for ‘Trail’ Campers 


BERNARD 
LOW MOISTURE FOODS 


= 


Ted Bank, II, 
executive director 

of Institute for 
Regional Exploration 
Ann Arbor, Mich., 

is served Kamp 
Pack by his wife 

on their many 

world expeditions. 
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It’s light! It’s tasty! It’s easy to fix! 


Choose from 180 items! Delicious flavor sealed foil package feeds four or eight outdoor 
appetites. Packed in our own U.S. Government inspected plant! 

Check these “‘examples’’— For breakfast, serve ginger or buttermilk pancakes with 
syrup, omelette or scrambled eggs, hot chocolate. 

For lunch enjoy such hot favorites as chicken stew, in- 
stant pizza or Spanish rice. If you want a cold lunch, serve 
deviled ham or sardines with biscuits, punch, candy. 


For dinner, have soup, chicken pot pie, beef chile with 
beans, macaroni with cheese or beef or campers’ vegetable 
stew with pudding and milk shakes. 


Moisture proof packages need no refrigeration, no lengthy 
preparation. High altitude cooking instructions included! 


Bernard Food Industries, Inc., Dept. CM 
217 N. Jefferson St., Chicago 6, Illinois 
1208 E. San Antonio St., San Jose, Calif. 
165 Pemberton St., North Vancouver, B.C. 


Please send me complete information and 
price list on Bernard KAMP-PACK foods 


Please send me samples of the following 


Adaress 
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Ame Pe 
Introducing the new camp champ! 


Boys like Pete are sometimes a problem — re- 
served, hard to interest in group activities. But 
you, who understand boys, know how to bring 
him out of his shell. Give him a sport that cap- 
tures his imagination. Give him an even break 
with his more athletic companions. 

Riflery is one sport in which all boys and girls, 
regardless of physical size, can compete. Win, 
too, if they work at it. And what kid doesn’t 
long to shoot like the legendary heroes whose 


oe eter oa tne 


—— Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle. 
Convertible for hunting. 


‘*Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn, 


CAMPING MAGAZINE 


marksmanship made America great! 

You can start a riflery program for surpris- 
ingly little outlay. A few Remington Model 513T 
‘“Matchmaster” or Model 521T rifles, targets, 
ammunition and a safe place to shoot are all 
that’s needed. 

* & & 
Remington has free literature and information 
to help you get started. Just clip and mail the 
coupon below. 


Remington 


p----—---—----------- 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
| Bridgeport 2, Conn. 
Please send free literature giving[full informa- 
tion about what is needed to get a riflery 
| program under way. 
l 


Name 








Address 
City State 
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LETTERS FROM READERS 





What Program? What Goals? 


Before camp directors rush out to 
buy water skiing equipment and 
throw away their campcraft and arts 
and crafts materials after reading 
“Campers’ Viewpoint: What Pro- 
gram? What Goals?” in the Novem- 
ber 1959 issue of Camping Magazine, 
they should carefully ponder the 
author’s statement “that the popular- 


a limited situation, they only reflect 
a picture of what that camp happens 
to be. Particularly, they often reveci 
the camping philosophy of the camp 
director. Yet, as in this case, they 
are presented in a way that at least 
Suggests they represent the real inter- 
ests and desires of the campers. Cer- 
tainly, one could deduce from _ this 
article that water skiing and dancing 
to popular records are activities to 
be stressed in a camp program, while 


vealed in the two studies recently 
made for the Girl Scouts of the 
U. S. A. by the Survey Research Cen- 
ter of the University of Michigan. 
The first was “Adolescent Girls, A 
Nation-wide Study of Girls Between 
Eleven and Eighteen Years of Age” 
and the second “The Program of the 
Girl Scouts of the U. S. A.” 

When it comes to what girls like 
to do in camp, we get some ideas 
from the second or Program study. 
In it we find that among Girl Scout 
established camps, activities were 
rated as follows. In each case the 
first percentage figure is that for those 
who actually participated, the second 
for those who enjoyed the activity 
and the third is for non-participators 


ity of particular activities can fluctu- 
ate from one season to the next due 
to personnel, leadership and the new- 
ness of the activity.” 

That is the trouble with studies of 
this kind. Applied to a small group in 


who think they would like the ac- 
tivity. 

“Building fires 81% 79% 66% 
Camp Crafts 87 87 =6. 60 
Cook outdoors 87 88 8 | 


campcraft, arts and crafts, or fire 
building are so disliked by campers 
that they might best be omitted. 
What some of the real interests 
and attitudes of girls may be was re- 





New Home for SEIDEL’S 





Trail Packets" and Other Camp Foods 


Products with a proud and respected tradition—now produced 


for you in a sparkling new plant located in Elk Grove Village, 





a suburb of Chicago. From our Village kitchens to yours, 


old favorites like our true fruit-flavored beverage bases, 





smooth and satisfying instant desserts, different tender gelatine 





desserts, distinctive Cake Craft® Mixes! Revolutionary new 
products, too: TRAIL PACKETS, for instance, the original 
trail-side specialty that added a new term to the camper’s 
In the 











‘a9 Now Ready and Yours 
for the Asking ! 


/ 1960 Camp Foods 
Digest 

/ Portion Control Tables 

/ Trail Packet Brochure 

/ Samples to Directors 
and Dieticians 


vocabulary! When next in Chicago, come see us! 


meantime we'd love to hear from you! 


AD. SEIDEL & SON INC. 


Suburban Chicago: 2323 Pratt Blvd., Elk Grove Village, Ill. 
Eastern Branch: 42 Lispenard St., N. Y. 13, N. Y. 
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Take care of tent 

or cabin 97 
Plan camp 

activities 88 
Help make rules 22 
Sing 
Dance 50 
Put on plays, 

dramatic games, 

dress up 5 57 
Tell, listen to 

stories, 

read aloud 79 = =45 
Arts and crafts 68 
Hiking 84 81 63 
Read alone 71 8 | 32 
Just sit and look 

at something Ss 8% 2 
Swim 99 93 
Campfires 92 87 #149” 


These findings show that there 1s 
no lessening of the interest of Ameri- 
can children in camping and outdoor 
life. If they are provided with leader- 
ship that has a sympathy and en- 
thusiastic interest for living in the 
out-of-doors and a setting where such 
activities are possible, and given a 
degree of freedom, an opportunity to 
help plan activities and make the 
rules, they will not turn to mechanical 
equipment and urban activities when 
they are in places that are true camps. 

Julian H. Salomon 
Girl Scouts of the U. S. A. 


In the article, “Campers’ View- 
point: What Program? What Goals?,” 
Dr. Van Krevelen pointed out that 
“while our camp ... cannot be con- 
sidered representative of all camps, 
some of our results may be useful to 
others.” She also said that it is wise 
to determine campers’ attitudes so 
that steps can be taken to put stress 
on certain activities.—Ed. 


Camping Is Education 


We were very much impressed with 
the brochure enclosed in the January 
issue Of Camping Magazine (“Camp- 
ing Is Education.”) We believe that 
the message contained is of such an 
important nature that it should be 
mailed to every person in the country 
connected with education from _ the 
superintendents to members of boards 
of education to teachers. 

The publication should be made 
available to all camp directors for 
distribution to their parents and staff 
at a minimum charge. We do not fee! 
that it can be condensed. However, 
if it would help the cost of publishing 
it might be advisable to do so. 

We think it is the best piece of 
public relations material released by 
the American Camping Association 
and Camping Magazine in the last 
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Quality-crafted 
with the “world’s 


CAMPING 
TENTS 


are made stronger... 
to last longer! 


Fulton tents are rugged compan- 
ions summer after summer because 
they are constructed for long wear, 
treated with an exclusive Fulton 
formula, and reinforced through- 
out. 

Economically priced, quickly 
delivered . . . available in all stand- 
Also pup tents, hammocks ard sizes and types, or custom- 

and tarps made to your specifications. 
Write today for complete infor- 
mation. 


Fulton P.O. Box 1726 


COTTON MILLS Atlanta 1, Georgia 








ARC La . RY CAMP DIRECTORS! 








FULL 25 % DISCOUNT UNTIL MAY 31 st. 











NOW ! You can standardize your camp’s archery program cn 
the new Fietch-Lok Arrow— The Arrow With the ‘Slip-In’ 
Feathers. Makes it easy to replace damaged feathers without 
special tools ... provides a perfect archery craft project for 
any e camper! Write on your camp letterhead for a 
FREE SAMPLE ! 


Completely Assembled Target 00 
Arrows Plus $5 worth of Acces- S 
| sories: Nocks, Points, — 

Extra Fletch, Etc. Reg. 

$85.00. You Save $25.00 ! SALE PRICE 
Send Your Check or Money Order FREE OFFER — With each purchase 
Today . . Shipped Postpaid Directly of One Camper's Kit, you Receive 
to your Summer Camp Address! 10 Target Faces Absolutely Free! 


WYANDOTTE ARCHERY COMPANY CAMPER’S KIT 


232 MAPLE STREET DEPT. CM WYANDOTTE, MICHIGAN 














SPECIAL PRICE TILL MAY 31 ONLY 


EXTRA 


FAMOUS 
BOONTONWARE 
DELUXE 
MELAMINE 
DINNERWARE 


This very special offer to camp 
directors only is limited tll 
May 31, 1960. It will not be re- 
peated. These beautiful Boon- 
tonware Deluxe pieces elimin- 
ate go°%, of dinnerware break- 





25% OFF! 


age — add sparkling color and beauty to camp dining. Molded with an | 


extra measure of melamine, each piece is invisibly reinforced at strate- 


gic points for the ultimate in break-resistance. Colors are permanent — 


will never fade. 
Special price on the following assortment: 
144 pieces Q dinner plate, #5102 
144 pieces 16 oz. rimless bowl, #5304 


Colors: Buff, Powder Blue, Yellow, Honeydew Green, Pink, White 


your cost $234.72 delivered Regularly $311.37° 


at group feeding discount. 
\ware items available at your regular dealer or Boonton Molding Co., 


Boonton, N. J. 


ele net Roontor 


After May 31, 


Jvconlonware: 


finest of all melamine dinnerware 


1960, this assortment at group feeding discount will be $311.37. 


MAIL COUPON FOR SPECIAL EXTRA 25% SAVINGS 


BOONTON MOLDING CO., 
BOONTON, NEW JERSEY 


, 1960 


Please ship on special assortments 1n color 


Check attached Bill me 


Name 


Camp Name 


Address 


City Zone State 


We usually purchase our food service equipment through (Fill in dealer name) 


144 pieces 8 oz. cup, #201 | 





quarter century and as such should 
be utilized to its fullest extent. 


William V. Dworski 
William V. Dworski & Associates 
New Haven, Conn. 


On Spelunking 

1 was very interested in reading 
John Seeger’s article (Camping Maga- 
zine, January 1960) about exploring 
caves because we have tried similar 
“spelunking” programs. 

Last summer we took groups of 
older children on all-day cave-explor- 
ing trips. Because the caves were 
quite a distance from camp, use of 
the camp truck for transportation was 
necessary. On the way we stopped at 
Indiana University where we were 
fortunate enough to obtain the serv- 
ices of an Indiana University Spelunk- 
ing Club Member as a guide for each 
of our trips. 

I noticed that the boys and girls 
who were withdrawn in most activi- 
ties seemed to enjoy caveing very 
much. One of our proudest spelunkers 
was a girl who was over half blind. 
Caveing might well be suited to a 
group of blind campers for they 
would become almost equal to other 
children in the dark. 

Cave exploring is a fine addition 
to a camp program as it is an adven- 
ture that most children would never 
have the chance to do anywhere else. 

Dave Stoeffier 
Gnawbone Camp 
Nashville, Indiana 


Has anyone in the American Camp- 
ing Association consulted insurance 
underwriters about “spelunking” and 
rock climbing of this sort? They rank 
as the most dangerous of all sports. 

How can a person who knows the 
risks involved allow. children for 
whom he is responsible to do this? 

What will he use for an excuse 
when, inevitably, someone is killed or 
badly injured in this type of activity? 

I am astonished that the Associa- 
tion countenances this and gives tacit 
consent by printing the article . 

This sort of risk taking reflects 
upon the entire camping industry. | 
believe that a general conference 
should be called to determine what is 
to be considered reasonable and safe 
in activities, or if just any thing is all 
right, regardless of risk. 

Benjamin A. Kimball, Director 
Camp Dry-Kye for Boys 
Ellsworth Fall, Maine. 


We are sure both Mr. Seeger and 
Mr. Stoeffler underline the necessity 
for expert leadership, if campers are 
to be taken on cave exploring trips. 
—Ed. 
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a WE DIDN’T PLAN IT THAT WAY BUT 
_ NEW USES OF PYRO-LACE 
ARE BEING DISCOVERED EVERY DAY 


Keep the members of your camp as happy as this 
little nest builder by having a supply of Pyro-lace 
and instruction books on hand for your summer 
crafts. 

Boys and Girls of all ages enjoy making attrac- 

tive and useful items with Pyro-lace that are 
they'll often the only tangible mementos of their 
enjoy (a= happy time at summer camp. 


making 





A full line of Pyrotex 
products, accessories and 
instruction books are avail- 
able at your Craft Jobber. 
Pyro-lace comes in 100 yard 
spools, or convenient hanks and 
a large assortment of colors. 





World’s Largest Producer of Plastic Laces 


PYROTEX COMPANY, INC. 


BRACELETS COLORFUL BELTS LEOMINSTER. MASSACHUSETTS 














Let’s take a Uy) ae: 


SIT tL, 


CAMPERS MEDICAL 
EXPENSE PLAN 


Flexible day and resident plans * Staff 
members may be included * Travel cover- 
age * Low Cost * Emergency dental care 
* Tuition refund 


Write: 
E. A. Kenney, Exec. Dir., MUTUAL LIFE INSURANCE CO. 


14 S. Wycombe Ave., Lansdowne, Pa. Lancaster, Pa. 
Special Risks Dept. 
MEMBER ACA 
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BOOKS FOR BETTER CAMPING 


The Character Dimension 
of Camping 

By Richard S. Doty, Association 
Press, 291 Broadway, New York 7, 
$4.75. 

The Character Dimension of Camp- 
ing demonstrates clearly and simply 
how to create, develop, and conduct 
successful camp programs to further 
the growth of desirable character 
traits. 

A summer camp is described in 
terms of three dimensions. The first 
dimension includes the setting, the 
second refers to the actual program. 
A third and final dimension discribes 
and discusses that which actually hap- 
pens to a camper during his stay at 
camp. 

The book provides a basis by which 
a camp director might conduct a re- 
examination of the total camp pro- 
gram in terms of its influence upon 
the camper. 


Day Camp Evaluation 

Boys’ Clubs of America, 381 4th 
Ave., New York 16. 

A_ two-fold book which enables 


one to evaluate his present camp and 
gives a reference for use in setting 
up a new camp. 

Each page, divided into three parts, 
gives suggested practices, space to 
evaluate present practices, and space 
for recommendations so _ improve- 
ments may be made where weaknesses 
are evident. 


Choral Readings for Teen-Age 
Worship and Inspiration 

By Helen A. Brown and Harry J. 
Heltman, the Westminster Press, 
Witherspoon Building, Philadelphia 7, 
Pa., $1.00. 

A 60-page, soft covered book de- 
scribing choral reading and many of 
its applications. It contains suggestions 
for starting a group in this activity 
and suggests many selections they 
might use in their presentations. 


Shellcraft 
By Anthony Parker, Charles T. 
Branford Co., Boston 59, $2.75. 
Basically for crafts people, this 
book deals with ideas and ways that 
sea shells may be used for a con- 


structive activity. Starting with a dis- 
cussion of the tools needed, the au- 
thor describes simple projects and 
works up to the more difficult. Many 
Suggestions are offered for projects 
tor gifts, jewelry or useful household 
items. 


Storytelling 

By Ruth Tooze, Prentice-Hall, Inc., 
Englewood Cliffs, N.J., $5.25. 

The author uses this book to dis- 
cuss how one may develop skills in 
the art of story telling. To illustrate 
this discussion the author has chosen 
20 of her most frequently used stories. 
An extensive bibliography includes 
selections from many fields, such as 
mythology, legends, fables, folk and 
fairy tales, modern stories, and selec- 
tions for Sunday School, holidays and 
special seasons. 


Boy Scout Handbook 
National Council, Boy Scouts of 
America, New Brunswick, N.J., $1.00. 
Recently released is the new edi- 
tion of the well-known Boy Scout 
Handbook. Enlarged in many ways, 








For better TENTS at better prices 


3 Nr 
roo 


RAHUMPHRYS SONS 


Tet Make Since Coveed Wagon Days 


- We make the famous 
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the new edition has been brought up || 
to date with latest methods, tech- | 
niques, and scout ranks. Another new 


feature is the use of full color illus- = ‘ ag ee s a 
trations throughout the book. eereediine = —— + — r Iminate 
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Guide to Care and Repair of 
Your Outboard Motor 
By Hank Bowman, Chilton Co., 


Book Division. 56th and Chestnut | , 
Sts., Philadelphia 39, paperbound ; << Aperocunciieg 
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$1.95: clothbound, $2.95. 
Details on outboard motor main- 
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CAMP WATER BEING SAFE... 


**Fresh and clear’’ isn’t good enough 


“Natural well” water or “spring-fed’’ water doesn’t mean safe 

___ water. Chlorinated water does. No matter how clear and clean water 

-\3 looks, if it’s not chlorinated it’s fair game at any time for disease- 
— bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 

, throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
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Surkay- 


CAMP WATER HEATERS 
ill every hot woterneed | 


There are many precautions which you must 
take to protect the health of your campers, and 
none is more important than 180° sanitizing hot 
water for your dishware rinse. 


There’s really no reason to be without an 
adequate supply of clean hot water, when it’s 
so easy (and so economical) to install a Burkay 
wherever hot water is needed. . Burkay Camp 
Water Heaters offer big performance in a unit 
that’s compact enough to fit most anywhere. 
They’re gas-fired, completely automatic, operate 
on all gases including LP. 


Get full information from your A. O. Smith 
Burkay Distributor, or use the attached coupon. 








Burkay Camp Water Heaters 
are available in a full range 
of sizes and recovery ca- 
pacities. Choose the storage- 
type or coil-type model 
which best fits your needs. 
All models approved for 
safety and efficiency by the 
American Gas Association. 


A. ©. Smith Corporation 


Through research ay ..@ better way se on Dept. CM-460 


se 

' 

i 

i 

i 

f Gentlemen: Please send me information on the complete line of 
Burkay Camp Water Heaters. 

a a i 

' 

I 

' 

' 

i 

I 

t 


22° oe ie & Se aw Be ee oe 


Permagias Div., Kankakee, Ill. ee A 6 oo don'ec ce ctebisvivedsrectos beeen 


International Div., Milwaukee 1, Wis. Address 


x 





oe 


ne > sgh 
& 
> rma 


CAMPING MAGAZINE 





YOUR CAMP PROGRAM— 
DEMOCRATIC OR 


By Julian H. Salomon 


Director 
Planning and Construction Section 
Camping Division 
Girl Scouts of the U.S.A. 


HERE are times when some peo- 

ple lose patience with the seem- 
ingly slow and inefficient processes of 
democracy and freedom and turn 
toward ways of authority and strict 
discipline which seem to offer a 
quick and easy solution of problems. 
This is true of camping as of all hu- 
man affairs. 

Recently, some camping leaders 
have been saying that if we are to 
meet the threat of Russia, we must 
tighten up the discipline in our camps, 
schedule activities more strictly, and 
have directors who are not afraid to 
exercise absolute authority over staff, 
campers and program. This attitude 
indicates no comprehension of the 
significance of Russia to American 
camping and education and no sense 
of purpose for our camps higher than 
using them as promoters of regimenta- 
tion. 

The scarcity of good counselors is 
cited as another reason for a more 
totalitarian regime. The argument ap- 
parently is that with strict scheduling, 
less ability and training is necessary 
in a counselor whose job it is to ac- 
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cept and execute orders, than in one 
who exercises true leadership to help 
a group make a wise free choice. 

The way to dictatorship is always 
such a seemingly smooth one. In 
government, we have had the recent 
example of Hitler. He set out to solve 
all of Germany’s territorial and other 
problems, and for a while, perhaps, 
he did, but it was an unpleasant ex- 
perience for the world and it all ended 
in a mess. 

Now Russia is operating on a some- 
what similar system of force, disci- 
pline, and strict schedules such as 
five year plans. There are some who 
think we need to adopt the same 
methods to counter those of Russia. 
They forget the terrible price we 
would pay, and in the end we would 
only fail. We don’t have to look too 
far back to find this lesson in history. 
Mussolini made the trains run on time 
for a while. 

There are some who feel that 
schools and children’s camps need to 
adopt methods of strict discipline and 
dictatorship, and to abandon those 
elements of freedom and_ choice 
that have been successful over the 
years. In effect, they are trying to 
turn us back to when the school- 
master ruled with a birch rod and 
lessons were taught by rote. 

In camps, they would have us adopt 
strictly scheduled, militarized pro- 
grams with morning dip, setting up 
exercises and a heavy dose of or- 


ganized athletics. The argument is we 
must meet the “threat of Russia” with 
Russian methods; that trained coun- 
selors and skilled unit leaders are not 
obtainable, so that there is no other 
way out. 

Last summer a church actually or- 
ganized and conducted a camp model- 
ed after a Marine “boot camp.” The 
program included the strictest military 
discipline, close-order drill, endurance 
marches and simulated combat. Is 
this the way that camping is to go? 
Shall four hundred campers be lined 
up in front of the dining hall to re- 
ceive orders from the camp director? 

Dr. Griswold of Yale University 
said recently: “We must not be blind- 
ed into destroying both our liberty 
and our security by allowing fear of 
Russia to translate itself into too close 
a tactical imitation of Russia. 

“We dare not do this if for no 
other reason than because, by the 
suppression of our liberties, we might 
stifle the creative imagination of in- 
dividuals upon whom we depend for 
our security. 

“The way Hitler drove the atomic 
scientists out of Germany is an ob- 
ject lesson.” 

Freedom does not imply license, 
lack of discipline or unplanned pro- 
grams. Freedom is not anarchy. No 
doubt, in some camps and schools, 
the word is allowed to stand for lack 
of direction and order. These, how- 
ever, are extremes and illustrate ignor- 
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Camper and staff representatives hold council at Lincoln Farm Work Camp. 
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ance of what gave camping its original 
meaning. 

There has been enough experience 
with modern camping programs to 
prove beyond any doubt that organi- 
zation in small groups, with choice 
within the group as to program and 
activities, has been highly successful. 
It has made those camps that have 
used it an enjoyable experience. It 
has accomplished results in education 
and character development that have 
brought acclamation and approval to 
the whole camping movement. 


The Genius of Camping 


The whole genius of the modern 
camping movement is its freedom. It 
differs from school in that there is 
no predeterminted curriculum or sub- 
ject-matter requirements. It is eager 
for new and better ideas. It has suc- 
ceeded because it is democratic; it 
respects the individual child and pro- 
vides for sharing decisions. It places 
responsibility, as far as_ possible, 
where it belongs, on the shoulders of 
those concerned with results. 

The program of camp is anything 
and everything that happens to a 
camper from the time of arrival to 
departure. Doing things with a friend, 
with a small group, with the entire 
camp or just “doing nothing” are all 
parts of a good camp experience. 

For purposes of living and camp 
organization, the “unit” or “village” 
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plan has been widely adopted because 
experience has shown that better re- 
sults can be accomplished and camp- 
ers are happier in comparatively small 
groups. The scheme permits a closer 
relationship between unit leader and 
group, just as the small class of a 
good school accomplishes this in the 
field of formal education. While many 
activities take place in units, the unit 
also unites with others for all-camp 
activities. 

Because the unit is comparatively 
small, it is easier for campers, par- 
ticularly those away from home for 
the first time, to adjust to one an- 
other and to the leaders. They quick- 
ly become members of the group. 
Small groups do not require the tight 
organization, the rules and regulations 
necessary to large groups. Therefore, 
campers have opportunities for per- 
sonal growth and are free from strain 
and overstimulation. They learn how 
democracy works as they participate 
in planning and carrying out their 
program. They learn that freedom is 
possible only under self discipline that 
respects the rights of others. They 
learn that in a democracy an indivi- 
dual who tries to impose his will by 
force cannot succeed. They learn the 
fine and difficult art of compromise. 
They do this through a program both 
flexible and creative, geared to meet 
the day-to-day needs of campers and 
staff. 

Units elect 


representatives to an 


all-camp council. This group helps 
plan events in which the entire camp 
takes part. The council also acts on 
other matters that affect the whole 
camp. Here campers gain actual ex- 
perience in a representative govern- 
ment of the kind we live under in 
this country. 

The success of a camp is dependent 
on trained leadership. The counselor’s 
chief responsibility is the develop- 
ment, happiness and safety of each 
camper. He is also responsible for 
effective democratic government. All 
this requires training and experience. 
Part of this training must be given by 
the camp director, for while it is 
possible to acquire a general knowl- 
edge of camping in schools, each 
camp differs somewhat in its philoso- 
phy and ways of work. Formal pre- 
camp training and training on the job 
are valuable in themselves, and help 
to create that intangible thing known 
as “camp spirit.” 


Ideals of Democracy 


If camping is to continue to be 
America’s most significant contribu- 
tion to education (as President Eliot 
is reported to have said,) it will do 
so by continuing to exemplify and 
practice the ideals of democracy and 
freedom. Fear of Russia and difficul- 
ties of finding and developing sound 
leadership should not lead us from 
that path. 
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By Billie and Fox Smith 
Red Raider Day Camp 


RANSPORTING day campers 

from home to camp is one of the 
biggest items day camp operators must 
consider in yearly planning. As we 
look back over the previous year, we 
always resolve that either this angle 
or that will be handled differently an- 
other year. Maybe your problems are 
so minor that it’s merely a question 
of determining proper parking areas 
for vehicles — areas where campers 
may get out and not be put in the 
position of having to walk between 
two parked vehicles, where they will 
not have to walk behind a bus whose 
driver might not see them as he backs 
into his assigned spot, or where they 
won't have to cross a main thorough- 
fare either to get to the camp or to 
the front door of their homes. 

If these problems are the only ones 
about which you are concerned when 
it comes to the subject of day camp 
\fansportation, you indeed have been 
blessed. Many of us are still struggling 
with far weightier problems: insur- 
ance, leadership in transit, rented ver- 
sus camp-owned vehicles, drivers, dis- 
tances and time. 

Also, some day camps are troubled 
not only with the problem of getting 
campers to camp and back home, but 
there’s the matter of taking them to 
a local swimming pool to use the 
swimming facilities, possibly to a 
nearby stable for horsemanship in- 
struction, or maybe just out to where 
there are a few trees. 

There has been no formula de- 
veloped that can be used by all day 
camp directors to apply to their situ- 
ation and thereby work out the an- 
swers. A combination of the art of 
straight thinking as taught in our 
high school geometry classes, plus 
trial and error, plus the experience 
of others, might equal the answer if 
applied discreetly to your own situ- 
ation. 

Keeping this in mind, we’ve asked 
a few day camp directors how they’ve 
handled the situation. The answers 
they have given may very well be 
helpful to you. Should you have fur- 
ther helpful comments and contribu- 
tions, we can look forward to having 
a fine “cracker barrel” session at some 
forthcoming American Camping As- 
sociation get-together. 

No doubt one of the first considera- 
tions in planning day camp transporta- 
tion for your particular camp is how 
far you must go. Is your camp cen- 
tered at the local settlement house 
with program being carried in a park 
near the building and needing trans- 
portation only on special occasions? 
Must you plan to transport campers 
daily to a site located in a metro- 
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TRANSPORTATION — 


How Day Camps 
Handle Daily Problem 


politan park or private site within 
a mile or two? Or must your campers 
be transported 10 to 20 miles daily? 
In addition, do your campers all live 
in the immediate neighborhood where 
they are easily picked up in one or 
two vehicles? Or are they spread out 
all over the city or town so that many 
different vehicles must be used? Some- 
times in the case of the latter, the 
cost of transporting one or two 
campers from remote areas may be 
so great that the camp director would 
not be wise to enroll them. On the 
other hand this can be a hard thing 
to judge because if the right kind of 
job is done in camp, this same area 
may be found to provide six or seven 
campers the next year. 

After the decision has been made 
as to how far it is wise to go with 
transportation, time spent has to be 
considered. There are urban areas 
which, due to traffic conditions at cer- 
tain hours of the day, almost pro- 
hibit camp buses from going through 
them. It may take an hour to cover 
half the distance that could be cover- 
ed in rural areas in the same time. 
How much of the camp day can rea- 
sonably be used in transporting camp- 
ers to and fro? Is it fair to the camper 
to spend four hours of approximately 
a nine hour day in a car, bus, etc? 
Our survey tells us that the average 
time spent in transit is about one 
hour, with camps averaging about 8 
to 10 miles from the homes of the 
campers. 

In making’ decisions regarding 
transportation a camp director must 
know approximately how many camp- 
ers to expect and what ages, since 
surely five year olds don’t take the 


space in a vehicle that must be al- 
loted to teenagers. Once these things 
have been decided or estimated, we 
can go ahead to determine the type 
of vehicle to be used. From what we 
can gather as a result of talking with 
or writing fellow camp people, every- 
thing but a rowboat has been used — 
possibly we have just missed the 
director who rows his campers to an 
island in a river for the day. 

At any rate, we've known of camps 
that have used street cars asking the 
children to board a certain car at a 
certain hour where a counselor meets 
them to act as conductor, jumper, and 
chaperone. Then there are buses, large 
and small; passenger cars, station 
wagons, and taxicabs. All of these 
can be camp owned, rented from bus 
companies or school boards, or pri- 
vately owned by parents or staff. 


Transportation Costs 


Here is where the camp director 
must sharpen his pencil to not only 
weigh the costs of each kind of opera- 
tion — and it may be different in each 
state — but also to decide what ad- 
vantages may be afforded by one type 
or another in his area. Budgetwise, 
those who have analyzed it say that 
costs run from 10% to 50% of the 
total budget. Dollarwise, rentals of 
buses range from $40 a week to $140 
a week, with one person noting a rate 
of 12 to 15 cents per mile. Another 
camp rents taxis at $30 per week 
while still another rents cars from 
staff at $10 per week. In most cases 
these rentals include gas, oil, inspec- 
tions and drivers. In only one case out 
of 40 was it noted specifically that 
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this cost included insurance and judg- 
ing from answers to questions in- 
volving insurance, it can be stated 
that generally camps themselves as- 
sume responsibility for the insurance. 

As a generalization, it can be said 
that if camps are able to rent vehicles 
with drivers at a reasonable fee (50% 
of total budget seems high, but per- 
haps the camp which reported this 
percentage may not include much 
else, such as meals or materials), 
great advantages may lie in not hav- 
ing to worry about proper drivers 
and their training, about the cost of 
maintenance and repair to the vehi- 
cles, about regular inspections, expen- 
sive license plates or about making 
arrangements for road calls and spare 
vehicles in event of breakdown. In 
some cases car pools or parent or 
counselor rented cars may be the 
only answer in covering great dis- 
tances or outlying districts. 

On the other hand, sometimes in 
the case of short term camps rental 
of buses or cars may just not be possi- 
ble at reasonable rates, with bus com- 
panies feeling that a long period of 
time is necessary for them to make 
the return necessary for operation. 

There are many camp directors 
who feel they are ahead financially 
and otherwise by purchasing and op- 
erating their own buses and cars. In 
these cases the original price of the 
bus or car is within reason; the age 
of the vehicles is not so great that 
maintenance costs are overwhelming; 
storage and garaging facilities are 
available to eliminate unnecessary 
weathering and frequent body work; 
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reasonable arrangements can be made 
through contract with a garage or a 
full- or part-time mechanic for repair 
and service in the case of breakdowns; 
spare vehicles can be made available 
as needed; uniformity in make can be 
established to facilitate repairs; other 
uses can be made of the buses or cars 
during winter months, helping to off- 
set the costs of maintaining the vehi- 
cles and providing some additional 
out-of-season income. 

Also, in certain situations a position 
as driver augments the usual income 
of a camp counselor and makes the 
position more attractive. And so again 
many things need to be considered 
when deciding which type of trans- 
portation is best suited to your camp. 

Once the decision has been made 
concerning the kind of vehicle to be 
used and its source, the matter of 
insurance is an imporant one to con- 
sider. The American Camping Asso- 
ciation sets up minimum standards, 
as do many state governments. Li- 
ability, medical payments, collision, 
fire, vandalism and non-ownership 
clauses are only part of the things to 
be considered. With rates climbing 
steadily, there is also the matter of 
mutual company versus stock com- 
pany coverage. Whose rates are best? 
Who handles claims most adequately? 
Interestingly enough, out of 23 camps 
who specified the type of insurance 
company serving their camp, 10 were 
served by mutual companies and 13 
by stock companies. This is a ques- 
tion that needs a good deal of explor- 
ation by camp directors. Above all, 
be certain that coverage is adequate 
to protect the camp and the camper. 

While we are considering the matter 
of insurance, it is wise to remember 
that “an ounce of prevention is worth 
a pound of cure” or insurance, as the 
case may be. Proper installation and 
operation of safety devices is im- 
portant: locks on doors, window 
guards, fire extinguishers, blinker 
lights, proper brakes. Use of all facili- 
ties, such as AAA stop flags usually 
obtained free of charge from the local 
headquarters, is to be considered. 
New developments such as buzzers 
that operate when a door opens 
should be investigated. 

State, city, and county cooperation 
should be continually sought in mak- 
ing school bus safety laws apply to 
camps, particularly when it comes to 
making it as illegal for an automobile 
driver to pass a stopped camp bus as 
it is to pass a stopped school bus. 
Also it is generally considered wise 
for camps to operate buses either 
painted the same as the local school 
buses or very clearly marked so that 
they may be easily recognized and not 
confused with other transit buses or 


even delivery trucks of one kind or 
another. This is especially important 
where the use of a suburban carry-all 
type station wagon is used which 
might easily confuse other drivers. 

The accident record of camps sur- 
veyed looks quite good. Only three 
accidents of any consequence were 
noted, and these did not involve ex- 
tensive injuries to either campers or 
drivers, or people in other vehicles. 

Once your vehicles are in proper 
operating condition, care must be 
taken in selecting the leadership in 
the vehicles. Drivers must meet cer- 
tain requirements: be of proper age: 
pass state requirements for drivers’ 
and chauffeurs’ licenses; be emotional- 
ly stable enough to handle the daily 
responsibilities of protecting the lives 
of campers entrusted to them. First 
aid training is desirable and in-camp 
driver training is a “must.” Of the 
camps questioned, we find that about 
50% use their own staff as drivers, 
25% use parents, and 25% use pro- 
fessional drivers. When staff drivers 
were used, reimbursements ranged 
from nothing extra (in about half the 
cases) to $25 or $30 per week. In 
one case, a driver was paid 6¢ per 
mile. Most camps provide a training 
program for driving staff and in addi- 
tion attempt to give them additional 
first aid training. Average minimum 
age for drivers was 21 years. 


Driver Qualifications 


Not only is it important that drivers 
be properly qualified to handle the 
vehicle. They must also know what 
to do in any situation that should 


arise — from knowing what to do 
when a breakdown or accident occurs, 
who to call for help; how to give first 
aid if necessary, who to notify about 
tardiness in arriving at camp or re- 
turning home; how to use fire extin- 
guisher or what to do in case of fire, 
what to do when a little camper mis- 
behaves. It is important to realize that 
drivers cannot be expected to accom- 
plish the impossible. They cannot be 
all places in the vehicle at one time. 
They cannot drive and talk soothingly 
to a camper in the back seat. There- 
fore, other leadership is necessary in 
the vehicles so that drivers may be 
free to concern themselves with the 
large responsibility of handling the 
car or bus and anticipating the actions 
of the unknown — the other drivers. 
Also, the trip to camp on the bus can 
be a particularly joyful one, if used 
to good advantage. 


The methods by which camps meet 
this situation, plus other helpful in- 
formation on how successful day- 
camp operators plan their camper 
transportation, will be the subject of 
another article in an early issue.—Ed. 
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American CAMPING Associa- 
tion’s Golden Anniversary Conven- 
tion in San Francisco can and should 
be described as memorable, exciting, 
fun, in a truly beautiful setting, pack- 
ed with sessions of great value to 
camp directors, busy with on-going 
work for the Association, offered 
countless opportunities for renewing 
and making new friendships and fill- 
ed with inspiration for all 


Hosts Commended 

The Host Section, Northern Cali- 
fornia, under the leadership of Gen- 
eral Chairman J. Wendell Howe, was 
commended officiaily by the ACA 
National Board, the Council of Dele- 
gates and, unofficially but most ap- 
preciatively by every ACA member 
for their arrangements, planning, hard 
work and warm Western hospitality. 

Kindred groups and private camp- 
ing people met preceding the opening 
of the convention on March 2. An- 
other pre-convention session was the 
Section Presidents’ Meeting. Members 
attending the kindred group sessions 
reported on the excellence of the 
topics and leaders. Private camp di- 
rectors had many opportunities to 
share their experiences at special 
luncheons, dinners, interest sessions 
and After Taps meetings. 

The opening General Session of the 
convention, held in the impressive 
new Masonic Temple Auditorium, 
stressed the benefits offered to in- 
dividual campers. Children of many 
national backgrounds presented a flag 
pageant. The San Francisco Boys’ 
Chorus entertained ACA members 
with a demonstration of some of the 
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singing they do at camp. Professor 
Joe Hildebrand, University of Cali- 
fornia, author of wilderness books, 
told of his experiences with young- 
sters in the out-of-doors and empha- 
sized the advantages of living and 
playing in true wilderness situations. 
Thursday, March 3, marked the 
beginning of many outstanding semi- 
nar, interest group and workshop 
sessions. Attendance at the sessions 
ranged from small and “select” to 
overflowing. Participants were enthu- 
siastic and reported that many good 
ideas were initiated and developed. 
ACA’s Golden Anniversity Lunch- 
eon, held at the Mark Hopkins Hotel, 
honored the founders of organized 
camping, early leaders and past presi- 
dents of the Association. The pro- 
gram, planned by the ACA Executive 
Committee, not only paid tribute to 
those who contributed to the growth 
of camping and ACA, but also in- 
spired all those present to continue 
the work begun during the past 50 
years. Text of the tribute presented 
by Hugh Ransom, ACA executive 
director, appears in this convention 
report. The final message at the 
luncheon, presented with a campfire 
tableau, appears on this month’s After 
Taps page in Camping Magazine. 
Dr. George V. Sheviakov, professor 
of Education and Psychology, San 
Francisco State College, spoke at the 
General Session on March 4. Dr. 
Sheviakov stressed the importance of 
our rededication to the principles and 
standards of our American life, not 
the standards and ideals of Russian 
life or education. He pointed out that 
camps can provide “anchors for space 


age children” and should not be pres- 
sured into programs and philosophies 
designed to compete with those of 
other countries. 

Regional luncheons were held on 
March 4. These luncheons gave mem- 
bers an opportunity to become better 
acquainted with those in their own 
areas. Regional plans, activities and 
business were discussed and will be 
reported to each Section. 

The Council of Delegates also met 
on Friday. A report of the Council’s 
actions on the ACA Family Camping 
Division, and proposed revisions for 
Resident Camp Standards follows. 

Saturday, March 5, saw the closing 
sessions for workshops, seminars and 
interest groups. The final general ses- 
sion, following a luncheon at the 
Mark Hopkins Hotel, heard Dr. Ed- 
ward Teller, Professor of Physics, 
University of California, speak on 
“Resources of the Future.” Dr. Teller 
spoke of our changing world with 
its emphasis on the natural sciences. 
He pointed out that camps offer the 
ideal situation to interest children in 
the sciences of our world and of 
space. He encouraged camp directors 
to provide the tools and leadership 
to help children learn more about the 
natural sciences. He _ stated that 
America does not need more educa- 
tion for its youngsters but better edu- 
cation, more closely related to today’s 
and tomorrow’s world. His example 
of how education needs to be up- 
dated asked, “How can a child, in- 
terested in exploring space, find the 
study of mathematics challenging 
when assigned problems deal with 
Farmer Brown and his difficulties in 
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Report — 


Convention 


figuring out the acreage in his apple 
orchard?” 

The “extras” planned for ACA con- 
vention goers — sightseeing, walkout 
suppers, Top O’ the Mark breakfasts 

all added immeasurably to the San 
Francisco meeting. Only the San 
Francisco natives refrained from com- 
menting on the hills, but even they 
were noticed to be slightly winded 
after a brisk climb. The wonderful 
and gay Cable Cars became regular 
meeting places for many ACA’ers. 
All the Eastern folks felt smug as 


New England Camping Association 
honored five former ACA Presidents 
at a special Golden Anniversary Ban- 
quet held in Boston. The Presidents, 


they read and heard of the heavy 
snows back home. Everyone marveled 
at the food served in countless fine 
restaurants. Those who saw the beau- 
tiful floral display honoring ACA in 
Golden Gate Park were most im- 
pressed. Chinatown shops were ex- 
plored and next summer may see a 
rash of chopsticks and Happi coats in 
ACA camps. 

The San Francisco Convention end- 
ed with an invitation to meet in New 
York City in 1962 for the next ACA 
National Convention. 


ACA Honors Camping Leaders 


At Anniversary Convention 


As we mark the 50th Anniversary 
of the American Camping Associa- 
tion, we pause to remember and to 
honor those who fashioned the pro- 
logue of these 50 years, the prologue 
for the present of today, and for the 
future of tomorrow. 

History is made by people — by 
the trail blazers, the explorers, the 
men and women of intellectual cour- 
age, of vision, and of dauntless ten- 
acity. The beginnings of the organized 
camping movement and the American 
Camping Association were written by 
such pioneers. Through all of these 
50 years, the progress that has been 
made has been due to people — as 
individuals, in small groups, or in 
large meeting assembled — people — 
starting with the first 11 members 


CAMPING MAGAZINE 


who made up the Camp _ Directors 
Association — up to the 8,000 of us 
who form today’s membership. 

Those pioneers were trail blazers 
and map makers who hewed the 
paths, set the compasses for the my- 
riad trails that lay ahead. How we 
of today would like to sit around a 
campfire with them to share their 
visions, ther philosophies, their hopes, 
their solutions to problems! They 
built well, those old timers. They 
served youth through camping and at 
the same time laid foundations on 
which have been built the organiza- 
tion of today. 

There are many to remember. We 
recall their names and their deeds, 
honoring them with gratitude and ad- 
miration. Who are they? The list is so 


also honored in San Francisco, are, 
left to right, Emily Welch, Barbara 
Joy, Cap’t. Bill Vinal, Catherine Ham- 
mett and Carol Hulbert. 


long it is not possible to name them 
all — but let us give a token recogni- 
tion to some who helped to write the 
history of the earliest days of the 
national camping movement. We 
honor these trail blazers of those 
earliest days: : 

Alan Williams — Who 
gether the first group of 
rectors in March, 1910. 

Charles R. Scott—- Who was the 
first president of the new organization 
that grew from that meeting, the 
Camp Directors Association. 

Mrs. Luther Gulick — Who with 
her husband, Dr. Luther Gulick, or- 
ganized the National Association of 
Directors of Girls Camps in 1916 and 
was the first president. 

Dr. John Sprague and Dr. W. J. 
Monilaw—Who were the first officers 
of the Mid-West Camp Directors As- 
sociation. 

Dr. George Meylan — Who served 
as first president of the association 
which grew from the 1924 amalga- 
mation of those three organizations— 
the beginning of what was to become 
the American Camping Association. 

Miss Laura Mattoon—Who, as the 
secretary of the Association for many 
years, was the mainstay through many 
faltering steps, culminating in a firm 
foundation for the organization. Of 
her it has been said, “Her genius and 
organizing ability, winning personal- 
ity, and never-failing humor have 
been most valuable in the develop- 
ment and stabilization of the camping 
movement.” 

Dr. William Vinal — Who “was 
second president in 1925. 


called to- 
camp di- 


2! 








— 


Work and Flavor Savers! 


H. B.C. 


CAMP FOODS 


Always at your prompt service — famous 
for food specialities since 1891. Are you 
enjoying such popular H. B.C. tems as 
Sweet Milk Cocoa, Instant Puddings, 
Cream Desserts, French Toast Mix, Cake 
Mixes. Gelatine Desserts, Instant Lemon 
Powder, and Soup Bases, and our many 
other camper favorites? 


new! 
reddi spred 


Chocolate, Butterscotch and Kreme cake 
icings. Nothing to add. No cooking or 
mixing required. Spread on right from 
can. Keeps indefinitely at room tempera- 
ture. Delicious, beautiful, and creamy 
smooth. Now used by many hospitals, 
schools, restaurants, etc. because of its 
ease of handling, wonderful eating qualli- 
ties, uniformity and economy. 70-lb. pail 
31¢ lb. 40-lb. pail 33¢ 1b., 6 No. 10 cans 
35¢ lb. No. 10 can (8 lbs.) spreads about 
250 pieces of cake. 


beverage bases 


The best! One of our largest selling 
products because of its wonderful taste, 
beautiful color, ease of preparation and 
economy. 2-lb can makes 2 gallons by 
just adding water. 12-lb. can makes 192 
8-oz. cup at less than 2%4¢ each. 


jams and jellies 


The perfect spreads for the table. Recent 
acquisition of our own facilities for manu- 
facturing these products enable us to sell 
at a much lower cost because we have 
eliminated the middle man. Loaded with 
delicious fruit, perfect gloss. Meet all 
government standards of purity. All flavors. 


tripperoos! 


The premium quality food packets. A wide 
selection of unusual and standard items 
in waterproof packets that require water 
and heating only to make four extra-large 
portions! Send for your 1960 list now! 


Camp Catalog and generous size samples 
on request to Camp Executives. 
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Miss Emily Welch — Who was first 
woman president in 1932. 

Herbert Twining—Who was instru- 
mental in securing the first grant 
made to the organization—that of 
the Chrysler Fund in 1936. 

Dr. Taylor Statten, Sr.—Who help- 
ed to make ACA a truly American 
organization, as he helped link camp- 
ing in Canada and the United States. 

Dr. W. E. Paul, of Minneapolis — 
Who “rescued” an organization that 
had become lost on the trail. His 
efforts revived and kept alive the 
Association. 

As we honor these camping old- 
timers—we recognize anew their tre- 
mendous contributions to the or- 
ganized camping movement. 


Pioneer Directors 


The story of organized camping 
was started in the earliest camps by 
pioneer camp directors who are 
honored here: 

Frederick Gunn — The “father” of 
organized camping, who started Camp 
Gunnery for boys—99 years ago, in 
1861. 

Dr. Joseph T. Rothrock — Who or- 
ganized the first private camp in 1876. 

Rev. George Hinchly — The direc- 
tor of the first church camp in 1880. 

Ernest Balch — Founder of Camp 
Chocorua in 1881—the forerunner of 
the organized camp we know today. 

Sumner Dudley — Founder of the 
first organization camp in 1885. 


Mrs. Herbert Hoover — Who con- 
ceived the idea of day camping and 
encouraged the first one in Chicago 
in the early 1920's. 

Other names we remember as first 
in camps: William Nichols; Winthrop 
Talbot; Edwin DeMerrite; Dr. and 
Mrs. Luther Gulick; Mr. and Mrs. 
C. E. Cobb; Dr. John Sprague; Miss 
Laura Mattoon; Dr. and Mrs. Edward 
Gulick; Dr. William Monilaw; and 
many, many others. 

Next we honor those whose written 
words have encouraged and stimu- 
lated the experienced and inexperi- 
enced alike, who kept the history of 
camping and of the organizations of 
campers, whose publications set a 
high standard of performance through 
the early years. 

Eugene Lehman — Who edited 11 
small booklets Camps and Camping 
from 1921 through 1931, preserving 
for us the names and history of the 
camping movement and the organiza- 
tions. 

Porter Sargent—Who made the first 
historical account of camping and 
the first listing of camps in 1915; and 
beginning in 1924 published a Hand- 
book of Summer Camps. 


H. W. Gibson— Who wrote the 
history of the camping movement in 
1936, who was the author of one of 
the first camping books in 1911 and 
who contributed to the early stages 
of camping literature. 

Frederick Guggenheimer — Who 
was an early editor of the Camping 
Magazine and chairman of the com- 
mittee which produced “The Place of 
Camping in Education.” 

Redbook Magazine — Which spon- 
sored the first surveys of camps — 
with resulting publications of general 
interest in 1925 and 1926 — and also 
sponsored a competition for “A con- 
structive and creative contribution to 
the theory and practice of organized 
camping.” 

Bernard Mason—Whose “Camping 
and Education—Camp Problems from 
The Camper’s Point of View” was 
the selected manuscript in Redbook’s 
competition. His many books on vari- 
ous phases of camp program and his 
editorship of the Camping Magazine 
were invaluable contributions to 
camping literature. 

We also recognize Ernest Thomp- 
son Seton and Dan Beard — whose 
books for young people stimulated 
enjoyment of the out of doors and 
kept alive the spirit of the Indians 
and the pioneers. 

We recognize, too, Horace Kephart, 
whose “Camping and Woodcraft” is 
still a treasure of “real” camping 
skills. 


Other early contributors to the 
growing library of camping books 
were George Grinnell, Dr. Eugene 
Swan, Anna Coale, Henry W. Wash, 
Charles Hendry, Hedley Dimock, 


Lloyd Sharp and Abbie Graham. 
Training for Leadership 


Leadership is the gauge that marks 
the success of camping for boys and 
girls—through these years, the train- 
ing of camp leaders, the sharing of 
knowledge, the stimulation of ideas, 
the development of better ways of 
work, the growth in ability to meet 
the needs of young people through 
camping—have been important facets 
of conferences and training courses. 
Educators have been the mainstay of 
the organized camping movement— 
their influence in training of camp 
leadership has been of great magni- 
tude. 

We honor these pioneers in train- 
ing: 

Dr. Winthrop Talbot — Who or- 
ganizd the first camp conference in 
Boston in 1903. 

Miss Ann Coale — Who organized 
the first training conference for camp 
counselors in 1909. 
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Miss Marjorie Camp — Who con- 
tributed to many subsequent courses 
in camp activities. 

Dr. Elbert Fretwell— Who con- 
ducted the first camp _ leadership 
courses to be given in colleges — at 


a University, beginning in a Can You Get 


Dr. William Vinal — Who stimu- 
lated leadership in nature’ study . 
through his nature lore schools. Everything For Your 

Hedley Dimock — Who was the | 
guide of camp directors in the camp- | CRAFT Program 
ing seminars held in Chicago, be- 
ginning in 1930, as well as the pri- 
mary force in initiating our ACA 
Standards program. 

National Youth Agencies — Which 
early established training courses for 
directors and staff. 

Presidents Honored 

The President of any organization 

carries great responsibilities shared by 


other officers and committee chair- 
men. Any president will say that what 
success there has been during his 
regime has been due to the countless 


untiring efforts of his board members 


and committees. Through the presi- COMPANY 


dents we salute these uncounted hun- 
dreds who have been a tremendous 4707 Euclid Avenue 5832 Chicago Avenue 4 East 16th Street 


force for good in ACA—through the Cleveland 3, Ohio Chicago 51, Ill. New York 3, N.Y. 
Hee What on L awe bey || 1960 REFERENCE BOOK FREE FOR THE ASKING 
ave said “What can I give to be of 
service to camping’—and have given 
so freely. 

We salute the pioneers whc blazed 

the trail and led the trek through all Wits 
the years from 1910 to 1934: Charles 
R. Scott, Mrs. Charlotte V. Gulick, 
Dr. Elias G. Brown, Mrs. Charles H. STEPHENSON 
Farnsworth, J. Clark Reed, Eugene 
H. Lehman, Dr. George L. Meylan, MINUTEMAN 
Mrs. Edward L. Gulick, Edward M. 
Healey, Sr., Dr. Wilford Allen, Dr. 
Paul Kyle, Dr. John P. Sprague. 

Also, Herman C. Beckman, Harry a 
Wilber Little, Dr. William G. Vinal, saves minutes that 
Frank L. Bryant, H. W. Gibson, save lives 
Philip D. Fagans, Harvey C. Went, 
Dr. Frank C. Hackett. Dr. Walter A. Here’s the MINUTEMAN RESUSCITATOR in a nutshell: 
Keyes, Emily H. Welch, Major Ray- SMALL 2414” x 8%" x 7%’. 
mond F. Purcell and Portia Mans- LIGHT under 30 Ibs. with tank. 
field. VERSATILE resuscitator, inhalator and aspirator, all in one 

We salute all the presidents who instrument. With extra Midget attachment, the 

MINUTEMAN will resuscitate 2 patients and 
kept the trail opened, who repacked aspirate a third simultaneously. 
gear, and kept the organization going operates 40 minutes with D cylinder. 
along the trail through the tumultuous pressures adjustable from Adult to Infant, with 
davs of 1935 to 1944: Herbert Twin- manvol override when needed. Easily regulated to 
ing, Hazel Allen, Charles Wilson, rer geima e  g ee 
Esther Waldo, Taylor Statten, Sr. and 
Wes Klusmann. 

We salute the presidents just before 
the mid-century — Barbara Joy, Mrs. [_] Please send free bulletin “Breath of Life” 
Carol Gulick Hulbert and Reynold [] Please arrange for demonstration 
Carlson. cea NAME 

The presidents of the 50’s are the U.S.A, TITLE 
presidents whom we know best—and . eres eae 
with whom many of us have worked. a rc 7 arene 
The decade just past has been a 
decade of growth in membership, in 
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Request your new 4 x 6’ fifty-star 
flag. It’s FREE with purchase of $100 
or more before May 10th, 1960. One 
flag, only, to each camp. 
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Up to 8 or more wash to the waist at the big Bradley, each 
served clean spray of running water from the central sprayhead. 
No faucets to manipulate, no chance of passing along possible 
infections. And the bowl is self-rinsing—never any residue 
left from previous users. 

Less water is consumed, and none wasted since removal of foot 
fromthe control ring at baseimmediately cuts off the watersupply. 

Besides the Washfountain, there is a group 
type Bradley Shower Column in an adjacent 
enclosure where five may bathe simultane- 
ously —and at lowest installation and main- 
tenance costs. 

Camp operators throughout the country 
| have found the sanitary features of Bradley 
’ Washfountain and Multi-Person Showers well 

appreciated by campers and parents. Is your 
camp so equipped? 
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standards, in Section and Regional 
organization, in the establishing of 
our own headquarters building. We 
salute Elmer Ott, Herbert Sweet, 
Catherine Hammett, Theodore Cavins 
and T. R. Alexander. 

We stand on the camping trail that 
stretches back for 50 years —a trail 
that has led through rugged times 
but that has presented far horizons 
and breath-taking vistas. A trail that 
has been the setting for shoulder to 
shoulder help over obstacles and for 
the good fellowship of trail meals and 
campfires. Now, as we turn to take 
up the trail that lies ahead, may the 
qualities of our predecessors — their 
dedication, their integrity, their wis- 
dom, their tenacity, their hard work, 
their vision, their courage—be part of 
our gear to stand us in good stead in 
the years to come. 


ACA Delegates 
Vote in Council 


Appointed delegates from Sections 
of the American Camping Associa- 
tion met at the Council of Delegates 
on March 4 in San Francisco to vote 
on proposed revisions in ACA Resi- 
dent Camp Standards, the proposal 
for a Family Camping Division of 
ACA and proposed standards for 
Caravan Camping. 

Wilbur A. Joseph, National ACA 
Standards Committee chairman, pre- 
sented the proposed revisions in Resi- 
dent Camp Standards. It was pointed 
out that, since the adoption of Camp 
Standards in 1948, there have been 
periodic reviews with the objective of 
upgrading standards. In 1956, re- 
visions were adopted by the Council 
of Delegates. It was also noted that 
simplicity in Camp Standards is es- 
sential in making the program suc- 
cessful. 

Discussions centered on two of the 
proposed revisions. The new stand- 
ard, “Gratuities of any nature are not 
permitted,” was felt by some delegates 
te be of a negative nature and diffi- 
cult to enforce. However, a majority 
of delegates believed this standard 
important in the continuing improve- 
ment of organized camping and voted 
to add it. 

The second revision discussed by 
the delegates deals with the operation 
of camp waterfronts. The existing 
standard read, “The waterfront direc- 
tor is at least 21 years of age.” Ques- 
tions arose on the proposed revision, 
for some delegates felt it needed to 
be more clearly stated. The standard, 
as finally adopted, reads: 

“The waterfront shall at all times 
be under the direction of an experi- 
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enced or otherwise trained person 
(lifeguard) over 21 years of age with 
an ARC Water Safety Instructor's 
Certificate or similar certificate from 
organizations having equivalent stand- 
ards. That there should be a mini- 
mum ratio of one ARC Senior Life 
Guard or equivalent per ten swim- 
mers.” 

All other proposed Resident Camp 
Standards were adopted as presented 
to the Council of Delegates. 

The proposal for a Family Camp- 
ing Division of ACA was presented 
to the Council of Delegates after 
many months of discussion and re- 
search. The ACA National Family 
Camping Service Committee has been 
studying the question since 1958. Sec- 
tions and individual members have 
had opportunity to study the proposal 
through information sent out by the 
committee, in items in ACA news- 
letters and articles in Camping Maga- 
zine. It was suggested that for clarity 
the proposal and committee be re- 
ferred to as Individual Family Camp- 
ing. 


Individual Family Camping 


In discussing the Individual Family 
Camping Division proposal, delegates 
from several Sections stated that their 
Sections, after board meetings and 
full-membership meetings, had _in- 
structed them to vote against the 
proposal as presented. Reasons for 
the opposition included the belief that 
service to individual family camping 
did not come within the scope of 
ACA’s objectives and that individual 
families did not need assistance other 
than that available from manufactur- 
ers of camping equipment, major oil 
companies (for maps and travel di- 
rections) and already established or- 
ganizations. 

Those delegates representing Sec- 
tions in favor of the ACA offering 
services to individual family campers 
pointed out that camping on a family 
level is continuing to expand rapidly 
and that many ACA members and 
Sections are well qualified to offer 
needed information and guidance. In 
several areas, Sections have begun to 
offer these services on an informal 
basis 

A new proposal was suggested by 
the Wisconsin Section. It is that: The 
Council of Delegates recommends 
that Sections desiring to experiment 
with an Individual Family Camping 
plan for two years petition the Na- 
tional ACA Individual Family Camp- 
ing Committee for approval. At the 
1962 National ACA Convention in 
New York a full report of the Sec- 
tions’ actions and results will be sub- 
mitted. 
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The Wisconsin Section’s proposal 
was passed by the Council of Dele- 
gates. Delegates in favor of the pro- 
posal felt it is a worthwhile plan for 
it does not commit the National ACA 
organization to the establishment of 
an Individual Family Camping Divi- 
sion but it does allow Sections to 
serve individuals and to continue the 
exploration of the need and desir- 
ability of ACA moving into this area 
of service. 


Caravan Camping Standards 


The proposed standards for Cara- 
van Camping (Caravan Camping has 


been suggested as a more descriptive 
term than Travel Camp) were re- 
ferred back to the ACA National 
Board for action. This step was taken 
by the Council of Delegates because 
of pending interpretation of the In- 
terstate Commerce Commission regu- 
lation on transportation. The National 
ACA Legislative Committee is work- 
ing with the ICC to secure a solution 
to this problem. 

The Council of Delegates also 
voted to dissolve the corporation of 
the American Camping Association as 
it existed under New York State laws 
and to incorporate the organization 
under the laws of Indiana. 


ACA National Board Acts for 


Continuing Growth, Service 


A continuing program of expand- 
ing services was endorsed by the 
American Camping Association Board 
of Directors at its meeting preceding 
the 1960 National Convention in San 
Francisco. Actions and recommenda- 
tions were made by the Board to in- 
crease services to members and to en- 
courage growth of membership. 

ACA’s drive for new membership 
was Officially launched at the Nation- 
al Convention. Lists of prospective 
members in their areas will soon 
reach all Sections. Each Section is 
urged to meet and go over its quota 
of new members. The National Mem- 
bership Committee and Board have 
set a goal of 10,000 ACA members 
and hope to reach and go beyond this 
by June. 

As an added help to Sections in in- 
creasing membership, the National 
Board voted to declare a moratorium 
on the dues increase _ originally 
planned for July 1, 1960. Dues will 
remain at their present level—the in- 
crease for camp members scheduled 
for July 1, 1960 will not go into effect 
until July 1, 1961. 

Another change in the ACA dues 
structure worked out by the Board 
affects multiple camp membership 
fees. The newly adopted plan states 
that the multiple camp fee shall not 
exceed the sum of three maximum 
camp membership fees ($168.) This 
sum, however, when divided by the 
number of camps represented in a 
multiple camp membership shall at 
least equal the base rate ($12.80) 
for each camp. This new multiple 
camp membership fee structure be- 
came effective with its announcement 
at the National Convention. 

Additional service to all ACA 
members is indicated by the Board's 
recommendation that ACA add one 
person to its professional staff. The 


Board, at the October 1960 meeting, 
will give authority to the Executive 
Director to implement this resolution 
if income and reserve funds are suffi- 
cient to enable the plan to be financed 
commencing January 1, 1961. 

Major functions of the proposed 
new staff member will include: 

1. An expanded public relations 
program for ACA. 

2. Special services to Private Camps 
and others who do not have a na- 
tional organization other than ACA. 

3. Assistance in Studies and Re- 
search. 

A national conference on “Camp- 
ing for Tomorrow’s Children” will 
be conducted at the ACA Headquar- 
ters, Martinsville, Ind., on Oct. 16-19, 
1960. Topics under discussion will 
include how camps should change or 
expand their programs to better serve 
youngsters living under the pressures 
of today’s and tomorrow's world. 
ACA Sections will be invited to send 
delegates to the conference. 

The rapidly growing services of the 
ACA Publications Committee were 
commended by the Board. ACA 
members will be receiving information 
on the increasing number of books 
and selection of ACA _ publications 
available through National Headquar- 
ters. This service, in addition to offer- 
ing camping people a central source 
for books, gives the ACA National 
organization and individual Sections 
an opportunity to add income. 

ACA members pay the usual list 
price for books the national head- 
quarters purchases at a discount from 
publishers. When individual members 
order from headquarters, the ACA 
receives the 40% discount. When 
Sections order books from headquar- 
ters, either for an individual member 
or for resale, the national organiza- 
tion receives 20% of the books’ list 
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CHOICE OF CAMP DIRECTORS EVERYWHERE 
*buméi-Span PORTABLE PIERS 


Here is the answer to your dock problems. Alumi-Span all-aluminum 
piers are easily installed to any desired size and shape regardless of 
bottom composition or contour. And just as easily removed to prevent 
winter damage. Present no storage problem. 


Many successful installations at both large and small camps and resorts. Write today for 
testimonials and illustrated brochure. We will glady help you plan your installation. 


METALLOY PRODUCTS CO. 


127 McKenzie St. 
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rt new book you'll want te use and recommend 


YOUR FAMILY 


Here is everything you need to 
know for an average camping trip— 
whether you have never camped be- 
fore or are an experienced camper 
wanting more fun and comfort on 
your next trip. 

Writing specifically for the fami- 
ly that wants to camp, Mrs. Patter- 
son begins in the planning stage. 
Stressing simple, inexpensive prep- 
arations, she tells what to take, how 
to take it. and what to do with it 


on arrival. 





$2.50 cloth; $1.50 paper 


Published by Abingdon Press 


GOES CAMPING 


Doris T. Patterson 


Special Features 


Sleeping and cooking equipment 

Packing and clothes 

Safety and first aid 

Taking baby on a camping trip 

Techniques for tent touring 

Getting to know nature 

Games and crafts 

Camp cooking and campfires 

Six sample 2 week trips 

Where to write for information on 
state and national parks in the 
United States — including Alaska 
—and Canada 





AT YOUR BOOKSTORE 








price and the Sections receive 20%. 

If this plan is fully supported by 
members and Sections, it is antici- 
pated that approximately $9,000 will 
be added to ACA’s reserves for use 
in further expansion of all its services. 

The Publications Committee also 
outlined its plans for development of 
needed ACA publications and future 
monographs in Camping Magazine. 

The National Nominating Commit- 
tee presented recommendations to the 
Board which are designed to encour- 
age selection of the best possible cali- 
ber nominees for ACA offices. The 
Board approved the following rec- 
ommendations: 

Personal Qualifications: Current 
ACA member in good standing; suc- 
cessful experience on the National 
Board within the past six years and 
experience with other National ACA 
projects, if Board experience is not 
within the past two-year period: dem- 
onstrated ability to lead meetings and 
work with people; personality and 
ability to speak in public and to rep- 
resent ACA from a public relations 
point of view; courage of convictions 
and willingness to promote total wel- 
fare of ACA; time to devote to de- 
mands of office; experience in camp 
administration, and, the Secretary 
should possess the ability to carry out 
the duties of an organization secre- 
tary and the Treasurer should have 
financial background, experience and 
knowledge. 

In addition to the personal quali- 
fications, the following criteria should 
be followed for selecting nominees 
from the candidates submitted: 

It is desirable that selected officers 
include at least two men and two 
women officers, and two private camp 
and two organizational camp people, 
with consideration given to geogra- 
phical representation. No Section shall 
be represented by more than one per- 
son as an ACA officer and no Region 
shall be represented by more than two 
persons as ACA officers. 

Additional procedures were out- 
lined to assist the Nominating Com- 
mittee in presenting the best possible 
slate of officer candidates to the mem- 
bership for election. 

The Studies and Research Commit- 
tee outlined to the Board its plan for 
representation in all Regions, the 
monthly contact letter circulated 
among committee members and a re- 
vision of policies and _ procedures 
governing endorsement of studies and 
research. The first annual ACA re- 
search grant was awarded at the Na- 
tional Convention to Franklin Sweig 
and Ernest W. Cook of the Rhode 
Island Council of Community Serv- 
ices for “A Study of the Use oi 
Camping as an Integrated Phase of 
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National ACA Budget 


Current Budget Proposed Budget Retirement Insurance | 000.00 1,000.00 
7.1-59 to 7.1-60 to Staff Travel ; 2,950.00 3,500.00 
INCOME 6-30-60 6-30-61 Board Travel and Expense 7,000.00 6,500.00 
iceland $63.500.00 $75,000.00 C ommittees (General) 300.00 500.00 
pee Standards Committee 2,200.00 3,250.00 
Publications 3,000.00 3,000.00 | 
leadership Project 750.00 750.00 
Magazine Subscriptions 1,000.00 1,000.00 i ate: ; mo ‘ ‘ 
ite arp 500.00 500.00 rivate ( amp ( ommittee 200.00 200.00 
ee a 0. ae Public Relations Project 200.00 200.00 
occa: Cemihiden Field Services C ommittee 250.00 250.00 
Membership Promotion 2,000.00 | 800.00 
Reserve 15,790.00 7,950.00 Office Supplies 1,800.00 1,800.00 
Miscellaneous -()- -()- Postage and Freight 2,600.00 2,300.00 
Mailing Labels 500.00 500.00 Utilities 800.00 800.00 
Resale Items -()- -()- [felephone & Telegraph 600.00 600.00 
Total Income $84,290.00 $87,950.00 Repairs & Maintenance 600.00 600.00 
Insurance 800.00 700.00 
EXPENSES Dues and Fees 500.00 500.00 
Salaries $46,620.00 $49,500.00 Miscellaneous 100.00 100.00 
FICA Tax Expense 950.00 1,150.00 Resale Items -()- -()- 
Employment Security [ax 870.00 250.00 Workshop (October, 1960) -()- 500.00 
Camping Magazine 1 1,200.00 11,200.00 Total Expenses $84,290.00 $87,950.00 











the Treatment Process of Handicap- budget, projected to the end of the based on successful completion of the 
ped Children with Selection of Camp fiscal year (June 30, 1960) is also current campaign, and in the anti- 
Treated as a Variable.” shown. A statement of actual income  cipated decrease in amount of funds 

Additional committee reports to and expense for the fiscal year 1959- needed to be drawn from Convention 
the National Board included an- 60 will appear in Camping Magazine’s Income Reserves to balance the op- 
nouncement by the Public Relations November 1960 issue. erating budget. It is the organization’s 
Committee that a new public rela- ACA members will be particularly ultimate goal to use this fund only 
tions manual, incorporating a Camp interested in the anticipated increase for additional services to members 
Week Kit, is being sent to all Sec- of income from membership dues and not for operating expenses. 
tions. The Leadership Committee 
stressed its many activities, such as 
counselor-in-training survey, college 
course outline, field credit and em- 
ployment and recruitment as well as 
the on-going Campcraft Certification 
program. 

The National Board heard a report 
on the progress to date of the Kool- 
Aid Campership contest. ACA, the 
Kool-Aid organization and its adver- 


tising representatives have been most 

pleased by the response to this pro- 

gram. Requests for the booklet, “I 

Go to Camp,” far exceeded the ori- 

ginal printing and a total of 650,000 

booklets have now been printed and 
distributed to camps. The television 


commercials to be used by Kool-Aid 
were reviewed by ACA officials and 


are described as in good taste and in 
keeping with ACA objectives. The 





Board noted that Kool:Aid was to 
be commended for seeking ACA’s 
help in the preparation of the material 


for this contest mmc Higham, Neilson, Whitridge & Reid, Inc. 


chairmen were appointed: Catherine | 
T. Hammett, History of ACA; C. Boston « Philadhiphia + Atlanta « Chicago « Los Angeles 


Walton Johnson, Code of Ethics: LEADING THE NATION IN CAMP INSURANCE 


Maurice T. Bone, Campsite Develop- Member : American Camping Association 
ment; and Business Members, Thomas 
Wiener. 

The ACA budget for fiscal year 
1960-1961, as approved by the Board, 
is given herewith. The current year’s 
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By Elizabeth B. Spear 
Director, Department of Camping, 
Camp Fire Girls 


HE FIRST TEST of an effective 

camp administrator is to know 
why you are in the camping field and 
what you expect to accomplish now 
and in the future. If it is just a way 
to make a living it might be well to 
change course. Finding another job, 
one where you would not be exploit- 
ing children and their parents, woul! 
be wise in this situation. Unfortunate- 
ly there are still some of this type in 
the field, but usually they do not last 
long. 

Just what kind of a director are 
you? What can you do in order to be 
rated as an effective camp adminis- 
trator in years to come? 

The American Camping Associa- 
tion Standards for Personnel list nine 
qualifications for counselors plus sev- 
eral additional ones for directors. 
Among these nine basic qualifications, 
all of which would be essential for 
an effective administrator, are: Emo- 
tional maturity, good health and vital- 
ity, enjoyment of outdoor living, a 
liking for children, ability to under- 
stand the needs of campers, and a 
desire to place the needs of campers 
and the camp above personal ambi- 
tions. 

Other qualifications are: An in- 
terest in helping to achieve the camp’s 
goals, particular skill levels in ac- 
tivities that counselors will be respon- 
sible for (here the director’s respon- 
sibilities are for the entire camp — 
facilities, staff, and campers.) Next, 
each counselor is expected to be of 
good moral character and integrity, 
be of a certain age, with a minimum 
amount of education, training and 
experience. 

In addition to these nine counse- 
lors’ qualifications the ACA states 
a good director should have: Matur- 
ity of judgement, a sense of responsi- 
bility, resourcefulness, initiative, skills 
in group work and the ability to work 
cooperatively with staff and campers. 

Most directors will probably admit 
a counselor meeting all nine qualifica- 
tions is hard to find. Nor do all camp 
directors meet these requirements. It 
might be well for you as a camp di- 
rector to check yourself against these 
qualifications periodically, so you will 
not become self satisfied, routine, or 
static. 

An effective camp administrator is 
one who never gets into a routine or 
continues to do things the same way 
for 10 or 20 years, although keeping 
in mind that proven methods and 
philosophies are not dropped by the 
wayside. Changes and new ideas are 
fine but should first be analyzed and 
evaluated in relation to the good they 
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can do for the camp now and in the 
future. Exercise of sound judgement 
and making of wise, considered deci- 
sions are other marks of an effective 
camp administrator. 

Individual camp directors differ in 
many respects, but there is one thing 
in common to all. Through the an- 
nual camp brochure directors have in 
the past, and will probably continue 
to do the same in the future, made 
a pledge to the campers and their 
parents. This pledge usually states to 
the camper that: During your stay at 
camp (be it two weeks, eight weeks 
or just the daytime hours) I will see 
that you live in a way and have the 
kind of experiences which will help 
you develop. physically, mentally, 
emotionally, and socially. Look over 
your brochure again and see if you 
are actually doing all the things you 
pledged. 

Looking further into a camp di- 
rector’s responsibilities you might di- 
vide them into two major categories: 

1. Those responsibilities which 
could be carried out by almost any- 
one who can read, study and draw 
conclusions from their findings. Much 
in this area would have to do with 
routine things more clearly defined 
(some even by law) and that have 
references available. 

2. Those responsibilities which are 
less tangible, have more to do with 
people and require a greater degree 
of skill, understanding, and sensitivity. 


Effective Camp 


Within these two areas there are 
many specific places where you may 
strive for more effectiveness — areas 
where you as an effective director can 
look for improvement in camp today 
as well as in the camp of the future. 


Health, Safety and Sanitation 


Health, safety and sanitation have 
standards which are spelled out much 
more clearly than those of other fields 
of camp administration. Some are 
required by state or local codes and 
regulations. In some states regulations 
are much more stringent and enforce- 
ment more effective than in others. 

It would be advisable for you as 
a camp director to know as many of 
these codes and regulations as possi- 
ble and to see that they are strictly 
enforced in your camp. A yearly 
check of such areas will insure a 
safer, cleaner camp for the season on 
hand and for future seasons too. This 
will help you fulfill your moral, if 
not legal, responsibility for the wel- 
fare of your campers and staff. 

With so much guidance available 
in these areas, one should be able to 
assume that good health, safety and 
sanitation practices would be almost 
automatic. Surprisingly, this is not 
true. All you have to do is read the 
newspapers and magazines in the 
summer months. Granted, it is the 
extreme cases that make the news; 
but there is obviously too widespread 
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Administrator? 


Hidden Valley Camp, Wash., photo. 


a lack of concern for health and 
safety. Regardless of where violations 
happen, all camping suffers and must 
pay part of the penalty for the care- 
lessness of a few. 

An effective camp director starts 
long before the season opens with a 
“fine toothed comb” checkup of every 
facility and piece of equipment in 
camp. Knowledge of safety precau- 
tions in all areas insures a_ better, 
more thorough job. 

Absence of illness or serious acci- 
dent is fine, but only one sign of 
proper health and sanitation practices. 
Many directors start their health, 
safety, and sanitation drives by instill- 
ing in their staff just what their obli- 
gations are to themselves as well as 
to the campers and the camp. 

What can you as a camp adminis- 
trator do to strive further toward 
better health and sanitation practices? 
A good starting point would be to 
strive for the elimination of as many 
hazards as possible. Meet all the state 
and local health regulations, codes 
and standards on sanitation. Work 
closely and cooperate with local 
health authorities at all times. Check 
kitchen and dining areas to see that 
clean habits are observed in _ the 
handling and preparation of meals. 

What about campers themselves - 
how do they fit into this picture? For 
one thing have a positive program 
which emphasizes safety awareness. 
Know as much about your campers 
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as possible, any disabilities or phy- 
sical difficulties they might have. Are 
they in proper condition for a long 
canoe or mountain trip, or other 
strenuous activities? 

If we do not have this positive kind 
of health and safety program we are 
not keeping faith with our campers, 
with their parents or the whole field 
of camping. For the few who may not 
be sufficiently moved by any other 
concerns — it is financially profitable 
to operate a safe, healthy, happy 
camp. 


Business Management 


Good business management is the 
thing without which you could not 
stay in business very long! Therefore, 
it is the responsibility of an effective 
administrator to see that business 
affairs are managed efficiently, either 
by you or a competent business man- 
ager. 

Effective business management is 
not just collecting fees, writing checks 
and banking the profits, but a year- 
round job. It begins with an accurate, 
carefully compiled budget. In doing 
this you have a way of controlling 
what to buy, when to buy, plus an 
idea of when it is feasible to build 
new additions. 

Business management is all the 
many details of conducting the camp 
business by approved methods; hav- 
ing complete accurate records; peri- 


odical audits; and bonding of em- 
ployees handling money. It is also a 
careful analysis of each item in the 
financial report of last year to see 
where money -can be saved in the 
future. 

If too much was spent last year for 
equipment and supplies you might 
cut down by buying sports equipment 
out of season; getting bids for food 
and supplies; more careful menu 
planning; ordering on the basis of 
inventories instead of guess work; 
by checking on waste in all areas. 
And always remember, proper care 
of equipment plus repairs as needed 
might save buying a new piece of 
equipment next year. 

Another important factor in effec- 
tive business management is adequate 
insurance coverage, with periodical 
evaluations, accurate inventories, and 
accurate medical records. Knowing 
about taxes — property, withholding, 
social security, state sales tax (if 
there is one) will also help. Keeping 
good records, and knowing which to 
retain and which to discard, is im- 
portant. Retention of medical records 
cannot be overemphasized —if a 
seven year old has an accident in 
camp, you may find yourself faced 
with a suit 14 or 15 years later, when 
the child becomes of age. 

The many and varied details of 
business management could well oc- 
cupy most of a director’s time. How- 
ever, effective business management 
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Make Your Own ice 


For Only 
S¢ Per 
Fiundred 


Pounds! 


Fast cooling, hard crushed ice 
is always at hand with your 
own Scotsman Super Flaker. 
You get a continuous supply 
of ice for cooling foods, bever- 
ages, perishables of all types 
.. the best ice you ever used 
for as little as 8¢ per 100 lbs. 


Scotsman ice machines are 
available as automatic storage 
models or continuous flow units 
for use with Scotsman Super 
Bins. There are more than 50 
models to choose from in the 
complete line of ice flakers 
and cubers. 


Send for free Ice Machine 
Book. Here are 44 pages of 
valuable ice machine informa- 
tion. Get your free copy by 
writing to address below. 


SCOTSMAN 


ICE MACHINES 


Qveen Products Division ¢ King-Seeley Corp. 
494 Front Street, Albert Lea, Minnesota 








A new 
magazine 
on family 
camping 
and the 
open road 


LETTER CAMPING, designed to serve the 
need of family campers, will be published 
every other month beginning with the 
March-April issue. Contents will include: 
better methods of camping, interesting 
places to camp, scenic tours and what to 
do to increase the pleasures of living in 
the out-of-doors. Two dollars will assure 
you of receiving every issue, promptly, 
direct-by-mail 


Kalmbach Publishing Co. 
Dept. 664CAM, Milwaukee 3, Wis. 


Enclosed find $2.00. Please enter my sub- 


scription to Better Camping for one year. 
Enclosed is 35c for one issue 
Name 

Address 


City, Zone, State 
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should not mean getting so bogged 
down in accounts, checkbooks and 
inventories so there is no time left to 
be a real part of camp. Time to work 
with the campers and staff is neces- 
\ if it means coming to 

the end of a day by saying with the 
rhymester: 

[his seems to be 

The usual plot 

The day is done 

My work is not. 


Program 


It would be useless to go into any 
great detail about camp programming, 
as all of us have our own ideas and 
philosophies in this area. As a camp 
administrator, it is your job to see 
that the program is carried out ef- 
fectively, so as to meet the objectives 
of camp now and in the future. 

Yet regardless of the different 
philosophies about program which 
camp directors have, there are certain 
areas where all should be in agree- 
ment. 

For one thing you are running a 
children’s community where every- 
thing is geared to the child. A place 
where children can be active partici- 
pants in living, instead of getting most 
of their experiences and adventures 
from a television or movie screen. 

A good program should start with 
things that the camper is familiar 
with and then progress to the un- 
known. It should be a meaningful 
and creative experience, not just busy 
work. Flexibility is also important so 
that you can meet the challenging 
conditions or shifts of interest. 

Most directors will agree that camp 
is a place for a balanced program, 
one that might include cultural ac- 
tivities such as crafts and music, 
creative dramatics which may develop 
interests that can be carried on later 
in life, games and sports in which 
everyone can participate, and a 
chance to appreciate the beauty of 
the natural surroundings. 

An effective camp administratoi 
has a program that stresses not the 
composite camper, but the camper in 
terms of an individual and what his 
personal needs are. Conformity to a 
degree may be good but emphasis in 
camp should not stress it to the point 
where campers forget to think or act 
as individuals. 

How does an effective camp ad- 
ministrator fit into the program? You 
are open to ideas and will plan a pro- 
gram with the help of your staff. You 
should also give campers every possi- 
ble opportunity to participate in 
planning their own program. 

Finally, a program is not complete 
until it has been analyzed in relation 
to its effect on and reception by the 
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campers. This will not be done alone 
but with the staff and campers. Re- 
sults of this evaulation will provide 
a means of formulating plans for 
coming seasons. 

It is well to remember that, as 
camp directors, we do not have to 
be an expert on every item of camp 
operation. A_ staff has been chosen 
on its qualifications for the type of 
work they will be doing and can offer 
suggestions to help with your many 
tasks. 


Training Staff 


In the pre-camp training period the 
staff will have an opportunity to 
learn the camp’s philosophy, some 
mechanics of camp operation along 
with some practical skills on how to 
work with youngsters. An effective 
camp administrator knows that this 
training does not stop when the 
Campers arrive but continues through- 
out the season. You will help the 
staff face problems as they arise, will 
help in teaching them how to think 
and meet their responsibilities as staff 
members. 

Keeping an “open door” for staff 
members to come to you with their 
problems and ideas insures an open 
avenue for communication. This is 
one of the most vital responsibilties 
a camp director has. 

Your relations with your staff, with 
parents, with campers, with the com- 
munity and your staff's relations with 
each other and with campers hold the 
key to a successful, happy season, 
and provide assurance that campers 
will want to return again next year. 
Human relations, after all is said and 
done, are the keystones to becoming 
an effective camp administrator. 

As each season closes, camp direc- 
tors everywhere hope that staff and 
campers alike have come one step 
closer to learning the concept of a 
“Good Leader” as expressed by 
Lao-tse, a Chinese philosopher who 
lived in the sixth century B.C.: 

A leader is best 

When people barely know 
that he exists — 

Not so good 

When people acclaim him - 

Worst 

When they despise him. 
Fail to honor people, 

[hey fail to honor you, 
But of the good leader 

Who talks little, 

His aim fulfilled, 

When his work ts done, 

They will all say, 

“We did this ourselves.” 


This article is based on speeches 
hy Mrs. Spear at camping meetings in 
New York City and Norman, Okla. 
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THIS ISN'T CAMPING WEATHER BUT — 
it's NOT TOO EARLY to make plans for your 


1960 
CAMPING INSURANCE PROTECTION 
OBVIOUSLY, the best place to buy is 


from the PIONEERS of this type of protection, 


VERMONT ACCIDENT INSURANCE COMPANY 


MEDICAL REIMBURSEMENT 
THE SIGN OF GOOD SERVICE 


ACCIDENTAL DEATH 
DREAD DISEASES 
EPIDEMIC 

TUITION REFUND 


Member American Camping Association 


DISMEMBERMENT 











HERE’S MORE BEAUTY... MORE VALUE 
Designed for Safety First! 


< Wt  & 


STEEL PIER 


The “World's safest pier’ provides. a non-skid, rust 
resistant, cool deck surface that lasts’ a lifetime. Sturdy, 
stead strong, easy to set up, take down and _ store 
\vailable in any size, shape or combination. Complete 
accessories include: benches, ladders, diving platforms, 
hiteguard towers, steps, signal lights, mooring arms 
all designed for quick, easy installation 

MODERNIZE your lake front with a STANDARD STEEL PIER. Write 


or send us a rough sketch for free recommendations 


a“ 


bfandanad biael PRODUCTS MFG. CO. 


Factory: Dept. C, 2836 S. 16th Street 
Milwaukee 15, Wisconsin 


Eastern Branch: Butiding E- 285, Route 4 
Paramus, New Jersey 
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POISON OAK 
IVY, SUMAC 


STOP 


Protect your camp with 


B:Ys 


MEDICATED OINTMENT 


Have campers use B- Ys Medicated 
Ointment on all exposed skin areas 
and you'll have no problem with 
poison oak, ivy or sumac. 

During the last 7 years, B-Ys 
Medicated Ointment has been 
proved by U.S. Forestry Services, 
Armed Forces and Safety Engi- 
neers of large industrial firms. 

B- Ys contains no harsh drugs; so 
mild it can even be used around 
the eyes. Absorbs into the skin; 
no mess, no stain. If rash has al- 
ready manifested itself, B-Ys will 
quickly relieve itching and dry up 
rash. 1144 oz. polyethylene tube 
90¢: 3 oz. $1.60. 

PARTIAL LIST OF USERS 


U.S. FOREST SERVICE: Ala., Ark., Calif., Fla., 
Ga., Ill., La., Miss., Mo., N. Car., Ore., S. Car., 
Texas, Va., Wash., Wisc. 

POWER COMPANIES: Pac. Gas & Elec., San Fran- 
cisco; Puget Sound Power & Light, Seattle; North- 
ern States Power, St. Paul; lowa Electric Light 
& Power, Cedar Rapids; Oklahoma Gas & Elec., 
Oklahoma City; Southern Maryland Electric. 
TELEPHONE COMPANIES: American Tel. & Tel. 
(Western Electric); Telephone Companies: Calif., 
Colo., tll., Mich., Minn., Neb., Penna., Wash. 
GOVERNMENT: U. S. Bureau of Mines, U. S. 
Bureau of Public Works, General Services Ad- 
ministration. 


Free Sample for Camp Directors 


B.--Y¥s Inc. 

150 Hemlock St. 

San Francisco, Calif. 

Gentlemen: I am a Camp Director. Please 
send a free 1'4-0z. tube of B-Ys Medi- 
cated Ointment to: 


NAME 
ADDRESS 
CITY 








STATE 








SE WISE... 


...use Be*¥s! 


B-- S INCORPORATED 


150 Hemlock St., San Francisco, Calif. 
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Assure Campers Fun — 


Follow Rules For 


Safe Waterskiing 


By Carl W. Selin 
Assistant Professor 
of Physical Education 
University of California 


CROSS the waterways of America 
water skiing is fast becoming 
one of our most popular sports. It has 
been estimated that over two million 
persons learned to water ski during 
the past year with the number of 
enthusiasts increasing daily. All one 
needs to do in order to verify this 
fact is scan the local highways on a 
pleasant weekend and note the num- 
ber of passing boats, trailers, and skis. 
The tremendous popularity of boat- 
ing and water skiing can be traced to 
a variety of factors. Boating and water 
skiing are sports which can be easily 
learned and enjoyed by the entire 
family. The thrill of gliding over the 
water can provide life long enjoyment 
and recreation. Outboard motors have 
been greatly improved and their prices 
brought within range of the average 
family. Through use of modern boat 
trailers a boat may be convenient- 
ly stored in the garage with the high 
cost of mooring space avoided. Crea- 
tion of numerous artificial lakes and 
improvement of existent waterways 
are other factors drawing the public 
to boating and water skiing. 

Perhaps the greatest deterrent to 
prospective skiers is the mistaken 
opinion that water skiing is very dan- 
gerous. Actually there are very few 
accidents in relation to the large num- 
ber of participants. The occassional 
water skiing accidents which do oc- 
cur are often played up disproportion- 
ately. For nearly every accident one 
can point to a flagrant violation of 
basic safety regulations. If proper 
safety precautions and rules are ob- 
served water skiing is one of our 
safest sports. A knowledge of the 
following basic safety precautions and 
rules should be essential for every 
skier and driver of a ski boat. 

Safety regulations for the 
include: 

1. Know your boat driver and have 
confidence in him — your most im- 
portant safety factor. 

2. Know how to swim and have 


skier 


confidence in your swimming ability. 

3. Avoid skiing in overcrowded 
areas. 

4. Avoid overexhaustion. Gradu- 
ally build length of skiing time. Re- 
member that exposure to cold water 
tires one more rapidly. 

5. Wear a safety belt — you will 
soon forget you are wearing it and it 
is an invaluable aid in learning to ski. 

6. Always land parallel to the shore 
or dock. 

7. Know your skiing area — type 
of bottom, underwater obstructions, 
etc. 

8. Learn and_ use 
signals. 

9. Learn to fall correctly — tuck 
up and sit down, if possible, and 
avoid forward falls. 

10. Avoid becoming tangled in tow 
rope. 

11. Use only the best equipment. 

12. Improve water skiing skills 
gradually — don’t attempt a trick un- 
til you are ready for it. 

Safety regulations for 
driver include: 

1. Be sure you are thoroughly 
familiar with the operation of your 
boat and motor. 

2. Know local boating regulations. 

3. Always be aware of your skier 
and other boats and skiers in your 
area — think ahead of possible acci- 
dents. 

4. Use an observer in the boat to 
watch the skier. 

5. Allow no passenger to sit on 
edge or deck of the boat. 
6. Avoid congested 

swimming areas. 

7. Never follow another skier. 

8. Tow your skier at proper speeds. 

9. Know and use hand signals; i.e.., 
always raise your hand to let a fallen 
skier know that you recognize him. 

10. Return to fallen skier immedi- 
ately — circle the skier to replace the 
tow rope in his hands. 

11. Stop the motor when a fallen 
skier is to be taken into the boat. 

By observing these simple safety 
rules water skiing can be one of the 
safest of sports and campers can 
learn and enjoy the thrill of gliding 
over the water. 


proper hand 


the boat 


areas and 


APRIL 1960 





Se 


How Citizens’ Band Radio Can 


Solve Your Communications Troubles 


indi- 
office, 


communication between 
sites, the director's 


Good 


vidual 


nurse’s headquarters and swim area, 


is an aid in solving safety problems. 


By Mary E. Conner 
Executive Director 
Burlington County Girl Scout Council 


IVE HUNDRED and seventy-five 

Girl Scouts in New Jersey's Bur- 
lington County inaugurated their new 
“Kettle Run” Camp for the first sea- 
son in 1959, and, at the same time, 
introduced a new concept in camp 
communications with the use of six 
Citizens’ Band 2-way radios. The 
radios were used to provide voice 
contact between the director’s office 
and individual camp units scattered 
throughout the 286-acre camp area. 

The new camp was the result of 
10 years of Girl Scout cookie sales 
campaigns, plus the careful planning 
and hard work of adult volunteer 
committees. Safety of campers was of 
primary concern in the new camp— 
there had been three emergency 
evacuations the previous camping sea- 
son due to flooding conditions. 

Even though Camp Kettle Run is 
on higher ground than our previous 
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camp, many unknown safety factors 
were paramount in the Camp Com- 
mittee’s mind: newly made sand 
roads, a rural telephone line, newly 
formed camp staff and director, and 
10 miles to the nearest fire-fighting 
equipment and police protection. 

Our main problem, however, was 
to devise some means of communica- 
tion to and from each of the three 
widely separated camp units and the 
administration lodge. We also wanted 
to maintain contact between the swim 
area (reached by a 24-foot pontoon 
bridge) and the nurse’s headquarters 
at the lodge. In addition, there had 
to be some way to communicate with 
units encamping for the night in the 
primitive section of the campsite. 

It was first agreed that our camp 
director would use her car horn as a 
signal for emergency and evacuation. 
Unit counselors, having been alerted 


for this signal, were thrown into a 
near panic the first day camp opened. 
Unknowingly, parents delivering their 
daughters used their car horns to 
hurry other parents on their way. Be- 
fore the first campers had unpacked, 
out they came, bag and baggage with 
counselors, thinking there was an 
evacuation. Needless to say, that first 
day of camp it was obvious the di- 
rector’s car horn as a signal for evacu- 
ation was out of the question. 

Fortunately for the Burlington 
County Girl Scout Council, our new 
Camp Kettle Run has evoked a terrific 
interest among parents and friends of 
Girl Scouts. One of these friends, 
hearing of this problem of communi- 
cation, came up with the answer: the 
“Radio-Phone,” a 27 MC Citizens’ 
Band 2-way radio, which had just 
been introduced for business and plea- 
sure use by the RCA Communications 
Division, Camden, N.J. He secured 
the use of six units to test in a camp- 
ing situation. Each unit consists of 
a transmitter and receiver and is 
equipped wih a telescoping rod an- 
tenna, carrying handle, and push-to- 
talk combination microphone/ speaker. 
The units can be operated from either 
a 6- or 12-volt battery or a 115-volt, 
a.c. power source. 

One unit was placed in the direc- 
tor’s office-bedroom. Another unit was 
placed in the dining hall. Both were 
operated from a.c. The other units, 
operated by 6-volt batteries, were 
placed in the camp units. Two re- 
mained as auxiliaries for the camp 
truck and the swim area. 

A schedule was set up whereby 
each unit called in at stated intervals 
to report all was well. This provided 
program opportunities for campers 
to have the experience of keeping a 
schedule. A log of calls was kept on 
a clip board. (This is not required on 
the Citizens’ Band radio, but it im- 
pressed our use of the equipment 
upon the campers.) Besides the sched- 
uled check-in, a set was used by 
counselors requesting materials and 
supplies or calling for the mainten- 
ance man. This set was placed in the 
unit counselor’s tent at night for emer- 
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NEN! Nissen Spartan Features 
e Rebound Tumbling FUN and 
“oem EXCITEMENT For Every Camper 


Write for FREE Catalog 
TRAMPOLINE’ CO. 


215 A Ave. N. W. 
Cedar Rapids, lowa 


NISSEN 


complete trail 
feeding 


with minmum weight 
mimmum cube 
reasonable prices 


assure successful 
Tripping Programs 


Order individual items or 
full prepackaged menus 


PROVEN BEST IN THE FIELD 


BY THOUSANDS OF CAMPERS 


ie 
4 ee La 


“TRAIL UNITS" 


Complete menus — four campers/one day 
Breakfast - Lunch - Supper 
In a box 11%x 11% x 42” - Only 6% Ibs. 


Write for catalog and price list. 
CHUCK WAGON FOODS 
Division of Bolton Farm Packing Co., Inc. 
Newton 64, Massachusetts 








THE BIRDETTE 
12 Birds to Paint 


A creative project for camp, school, 
hobby groups. Ideal for nature study. 
Easy to assemble and 
decorate with 


Tempera or ’”* Namel 
Paint 


$].95 per dozen 
(Painted bird includ- 


ed if this ad sent 
Ah CRON Ramee - 
with order.) 


Write today for free catalog. 


The HANDCRAFTERS 


82C Brown St. Waupun, Wis. 











PUTDON IVY 


K+ SUMAC 
Zotox is unconditionally guaran- 
teed to stop your poison ivy itch 
instantly—then red rash starts to dis- 
appear. Get Zotox at.druggist today! 
INSTANT RELIEF WITH 


(464 XE D.*< 














gency calls to staff headquarters. 

[he sand roads in and out of camp 
were a real problem. At the opening 
of each camp period, a communica- 
tion unit was placed at the road en- 
trance and, in combination with the 
director's unit, one-way traffic was 
maintained. 

Although the units were not avail- 
able at the time camp opened, when 
they were made available, they were 
invaluable as a safety measure as well 
as a communication time-saver. A unit 
was used by the camp truck for di- 
rections from the director to main- 
tenance at the time camp closed. 
Direct communication saved hours of 
time and mileage. 

Even though the dining area was 
within 200 yards of the administration 
building, the kitchen set saved time 
and energy for cook and director. 

Fortunately, there was no call for 
emergency use at the waterfront, but 
the equipment stood by ready if such 
had occurred. A_ battery unit was 
checked out in a rowboat that was 
taken to the extremity of the property. 
The program possibilities for use by 
a flotilla caravan on water are tre- 
mendous. 


Used in Program 


In addition to its use as an emer- 
gency standby, the Citizens’ Band 
radio was used as a program aid. 
Each morning ‘from the camp's 
weather station, set up by the Mc- 
Guire Air Force Base, the units re- 
ceived a daily weather report prepared 
by the camper’s patrol in charge of 
the weather station. The campfire pro- 
gram and other spot news flashes were 
put out during the scheduled trans- 
missions. 

The simplicity of operation was 
such that communications could be 
carried on by a Brownie Scout as 
easily as an adult. No knowledge of 
electronics was needed. There was no 
lack of communication or “dead 
spots” within the 286 acres. 

The counselors’ peace of mind that 
“all was well” helped make a smooth- 
running camp. After experiencing 
three evacuations due to flood in one 
season in the old campsite, the camp 
was prepared. Fortunately, a_ real 
crisis did not arise in the first season 
at the new site. Had it arisen, com- 
munication in camp was well-nigh 
100%. outside help could have been 
called instantaneously with the Citi- 
zens’ Band radios. 


Further information on the type of 
radio described in this article will be 
found in the Equipment and Supplies 
Section of this issue. When writine 
producers, please mention this article 
from Camping Magazine. 

APRIL 1960 





When Leasing Camp Facilities 


Use A Ch 


By Robert D. Scoles 
Supervisor of Outdoor Education, 


Bellflower (Calif.) 


URING the past several years 
camping has become more 
popular than ever before. This sudden 
increase of interest in use of the out- 
of-doors has created several real prob- 
lems which tend to slow the move- 
ment down. One such, problem is the 
lack of available facilities for new 
programs which could operate either 
during the school year, on weekends 
or holiday periods, or during the sum- 
mer months. 


eck-List 


Some school districts and organiza- 
tions wishing to build their own camp 
facilities are finding the added cost of 
land and construction today too steep 
for their budgets. Furthermore, in 
many areas, state and federal agents 
will not allow more sites within cer- 
tain areas due to overcrowding, fire 
hazards, or for other reasons which 
affect conservation of natural re- 
sources. 

Many school districts and organiza- 
tions have found a solution to this 
problem through leasing existing pri- 
vately owned or organizationally own- 


ed facilities which stand idle part of 
each year. This plan has been good 
for both owner and lessee; it can 
solve the problem of the school dis- 
trict or organization wishing to op- 
erate an outdoor program and also 
solve the age-old maintenance-cost 
problem of a camp lying idle for the 
greater part of the year. 

Since leasing of existing facilities 
has become more popular, check lists 
such as the following have been de- 
veloped to help make the final con- 
tract and relationship more pleasant 
for both parties concerned. 





WHAT SCHOOL DISTRICTS AND 
ORGANIZATIONS WISH TO KNOW 
ABOUT A FACILITY 


A. Camp Area: Program philo- 
sophy will dictate environ- 
ment and terrain. 
|. General Terrain: 

seashore, farm, ranch, 

mountain, foliage, river, 

hills, valleys, lakes, coast 

line, trails, rustic areas, 

historic sites. 

Size: 

a. Occupied camp area 

b. Surrounding area 
available for trails and 
study. 

Opportunity for work ex- 

periences in camp and 

surrounding area. 

Safety factors: Slides. 

floods, fire, highway, 

wind, high tide, storm. 

Recreation areas: Arch- 

ery, rifle, casting, boating, 
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Desert. 


swimming, riding, etc. 
B. Camp location: 

|. Elevation: also weather 
conditions due to particu- 
lar elevation. 
Accessibility in all kinds 
of weather 
Emergency aid: availabil- 
ity of doctor, fireman, 
police, telephone, high- 
way; means of mass 
evacuation. 
Distance: Travel time, 
cost considerations, legal 
limits set up in_ school 
codes. 

Facilities: Cabins, lodge, gar- 

age, workshop, kitchen, din- 

ing room, craft room, mu- 

seum, library, storage, store, 

staff quarters, lavatories, 

swimming pool, boat house, 

etc. 

1. Buildings: Subject to fire, 
health, building and safe- 
ty codes. 


Purpose, size, capaci- 

ty, equipment. 
b. Construction and in- 

sulation. 

Roads: Minimum and 
maximum size, surface, 
maximum load. 
Fire protection: Hy- 
drants, water faucets, fire- 
house, garden hose, ex- 
tinguishers, fire cart, 
alarms, etc. 

Utilities: 

|. Water: Legal rights, well, 
spring, lake, city, quanti- 
ty, duration, condition of 
pipes. 
Lighting: 
private power, 
own generator. 
Heat: Kerosene, 
steam, gas, solar. 
Fuel: All kinds of fuel 
including that to run 
camp trucks. 


Municipal or 
camp's 


wood, 
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PEEL PECKS OF 
POTATOES 
in minutes 


peelers ~ 


... and PARE Peeling Costs! 
Phenomenal Performance... 


On ly 10%c° Waste! 


Portable Model G Portable Model H 
$175.00 $135.00 


Peels 20 Ibs. per min. Peels 15 Ibs. per min. 
Drainboard type. Auto- Drainboard type. 

matic timer. *Peeling *Peeling disk 

disk unconditionally unconditionally 
gvoronteed for 2 years. gvoronteed for 2 years. 
Stcinless steel Stainless steel 
construction. construction. 


Floor Model GP Model H200 
$280.00 $170.00 


With peel trap. 20 Ib. Peels 15 Ibs. per lood. 
Same features as Peeler on Wheels 
Model G peeler. Rolls easy . . . no lifting 
Adjustable legs and to drainboard or 
discharge. storage. 
*All models available with 5 year unconditionally 
guaranteed peeling disk. (extra cost) 


FOOD MACHINE STANDS 


Model 400 
$60.00 d $41.50 
Galvanized -« Galvanized Galvanized 


In vorious sizes and heights Gal. and Stainless .. . 
mobilizes mixers, scales, meat choppers, slicing machines. 


Model E240 


Model EIA 
$3 


[ase 
Prices slightly higher in the West and Canada 
Your Biggest Peeler Buys! 
UNIVERSAL *' 
INDUSTRIES 


DEPT. |, 87 FELLSWAY, SOMERVILLE, MASS. 
CANADIAN DISTRIBUTOR: 
CROWN ELECTRICAL MFG., LTD., BRANTFORD, ONTARIO 


BOOTHS A32 & A34, NAT. REST. SHOW. 
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E. Maintenance 


r. 


|. Owner or lessee to provide 

2. Decisions: Who _ shall 
make them 
a. Emergency decisions 
b. Major decisions 

Lease fee 

a. Provisions 

b. What percent, if any, will 
be used for camp im- 
provement. 


WHAT CAMP OWNERS SHOULD 
CONSIDER IN LEASING A FACILITY 
A. Lease Base: Flat rate—muni- 


B. 


mum guarantee, participation 

Maintenance: 

|. Salary: Should be includ- 
ed in lease price if owner 
provides 
Maintenance supplies: 
Provided by owner if 
owner provides mainten- 
ance 
Chain of command: 
Areas of responsibility 
should be included in 
lease 
Use and operation ofl 
equipment: Truck, trac- 
tor, snow plow, etc. 
Road maintenance: It 
additional equipment is 
needed for winter snow 
or rebuilding, this item 
should be considered in 
lease charge. 

Excessive wear and breakage 

clause 

Bedding: 

1. Who supplies? 

2. Mattress covers: who is 
responsible for changing?’ 
Laundering: Who is re- 
sponsible? 

Maximum capacity: Campers, 
staff, visitors 
Non-Profit Corporation Laws: 
Agencies operating under 
such laws should comply 
with provisions relating to 
income. 
Inventory: An inventory of 
camp equipment should be 
furnished as part of the lease 
in order to avoid later mis- 
understandings. 
Joint and Subleasing: If more 
than one school district or 
organization leases the camp, 
joint or sub-leasing should be 
considered. 
Long Range Planning: Im- 
provements, new _  construc- 
tion, replacements to be fi- 
nanced by income should also 
be included in lease, along 
with time limit for such con- 
construction. This is especi- 
ally good with long term 
contracts or contracts with 
options to renew. 


Lessee’s rights: 

1. Lessee should have the 
right to ask for certain 
privileges which will im- 
prove his program. 
When part of rental fee 
is to go for camp im- 
provements there should 
be mutual agreement and 
a schedule for such im- 
provements. 


Ill. CONSIDERATIONS ro —INSURI 
INITIAL SUCCESS 
A. Mutual agreement for con- 
tinued joint evaluation of op- 
eration, facilities, camp im- 
provements, cost, and pro- 
gram. Joint evaluation and 
reappraisal brings about bet- 
ter feelings and fewer difficul- 
ties in renewal contracts. 
Food program, when pro- 
vided by owner, should be 
well defined. 
l. Mutually approved menu 
planning. 
2. Kitchen rules for campers 
and staff. 
Staff privileges: Coffee, 
snacks, etc. 
Protection of instructional 
supplies and equipment as 
well as personal staff items 
by owner during vacation 
periods. 
Items which are many times 
determined by school code or 
organization standards should 
be left to the lessee’s discre- 
tion; e.g., wattage of bulbs, 
time of lights out, drinking 
fountains in or at camp, bus 
Stop, etc. 
Good conservation § activity 
programs improve property 
value and provide outdoor 
learning experiences. Includ- 
ed are such things as trail 
improvement, building run- 
off gullies, fire breaks, tree 
pruning, tree plantation, jet- 
ties, wind breaks, retaining 
walls, snow fences, stream 
bed clearing, wattling, etc. 
Both parties should know and 
understand the philosophy of 
the other before leasing. 


Many school districts have taken 
this approach to the solution of their 
campsite problems for both pilot and 
long range school camping programs. 
Most of the districts involved feel 
their camping programs would still be 
a “dream” if not for this solution. 
Furthermore, some districts which 
now own their own camps feel that 
the time spent in leasing an establish- 
ed campsite gave them the experience 
and insight needed to develop the 
“perfect” facilities for their programs. 
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camp menu with quantity recipes 


By Marie E. Knickrehm and Dorothy M. Proud 


Cornell University, Ithaca, N. Y. 


EF THINK you will like our menu this month, the 
sixth in a series being offered by Camping Magazine. 
The main dish ts a Cheese Fondue which should be made 
with a medium-sharp Cheddar cheese — one that has aged 
six months. Cheese is a concentrated food containing most 


of the food materials found in milk. Cheddar cheese is 


an excellent source of protein and calcium, and a good 
source of riboflavin, one of the B-vitamins. The cheese 
and eggs in this recipe make Cheese Fondue a good meat 
substitute. 

Try the Spanish Dressing recipe, too. The catsup and 
lemon juice give it tang. 


Menu 


Cheese Fondue 
fossed Vegetable Salad with Spanish Dressing 
Fruited Gelatin with Top Milk 
Whole Wheat Rolls — Butter 
Milk 





CHEESE FONDUE 


90 Servings SERVING SIZE: 


YIELD: 
9 qts. milk, sca 18 \ ec, butter o1 
74% qts. bread, soft, margarine 
chopped 2 tsp. mustard 
4% lb. (444 qts.) cheese. tbsp. salt 
chopped tsp. paprika 
2% doz. (2% c.) ege 2% doz. (4 c.) egg 
yolks, beaten whites, stiffly beaten 


Combine all ingredients except egg whites; fold 
them in last. Pour mixture into greased baking pans; 
set these into pans of water. Bake in a moderate 


oven (325°F.) until firm. 














TOSSED VEGETABLE SALAD 


YIELD: 50 servings SERVING SIZE: *% c. 
1 qt. celery, diced 
shredded 4% c. onion, minced 
1% qts. tomatoes, cut % c. green peppers, 
in large cubes 1 tbsp. salt 
2 c. spanish dressing 


7% qts. lettuce, 


ingredients together lightly; add salt and 


before serving. 


Toss 
dressing just 











SPANISH DRESSING 


YIELD: 2 qts. 


tbsp. salt 

tsp. paprika 

lemon juice 
onions, grated 


1 qt. salad oil 
2c. catsup 
c. vinegar e. 
c. confectioner’s med. 
sugar 


Place ingredients into container and beat mixture 
with wire whip. 














FRUITED GELATIN 
YIELD: 50 servings SERVING SIZE: *% c. 


3 qts. fruit, cut and 
drained 


26 oz. (3% c.) prepared 
gelatin powder 

1 gal. water and/or 
fruit juice 


Heat part of liquid; add to gelatin and stir until 
dissolved. Add remaining cold liquid; chill. When 
mixture begins to set, add fruit. Chill and serve. 


All four recipes from Wood, Marion A. and Harris, 
Katharine W., “Quanity Recipes.” 
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Steps in joining two sections of plastic pipe. 


Consider the Advantages 
Offered By Plastic Pipe 


As part of its continuing endeavor 
to keep readers posted on newer 
materials, Camping Magazine asked 
the Plastic Pipe Research Council to 
prepare the accompanying article. 


ECAUSE of plastic pipe’s growing 
acceptance in many areas; e.g., 
for jet wells, privately owned water 
systems, for irrigation and drainage, 
lawn sprinkler systems, to name a 
few, it would be interesting to take a 
closer look at the advantages of using 
plastic pipe and briefly discuss where 
it could be used in camp. 

[here are numbers of places in 
camps where plastic pipe can do the 
job as well as, if not better than, metal 
pipe. And less expensively too. For 
example, if the camp water is obtain- 
ed from wells, plastic pipe can be 
used to good advantage not only in 
conjunction with the jet pumps used 
to bring the water to the surface but 
also to transport and distribute it 
throughout the camp. 

Plastic pipe can be installed to ex- 
tend the water supply system when 
expansions to the camp are being 
made. Cold water shower lines can 
be run to any area of the camp. 
Drinking fountains can be placed in 
play areas, at outdoor barbecue pits, 
or at the waterfront with a minimum 
of expense. 

Plastic pipe can also be used for 
drainage purposes to keep play areas 
and sports fields free of mud puddles. 

Wherever there is a need to trans- 
port cold water, plastic pipe should 
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be considered. And with newer plastic 
pipe materials being developed and 
now making their appearances — 
pipe with increased temperature re- 
sistance and able to withstand greater 
pressures — it will be but a short 
time before plastic pipe finds wide 
usage for transporting hot water. 

Plastic pipe is inexpensive, usually 
costing less than comparable metal 
pipe. It is light in weight — 200 ft. 
coils can easily be carried by one per- 
son. The fact that plastic pipe comes 
in lengthy sections — ranging from 
400 foot coils of one-half inch pipe 
to 200 foot sections in the two inch 
size — means fewer joints have to be 
made reducing labor time and costs 
considerably. 

Being flexible, plastic pipe can be 
manuevered under or around natural 
obstacles. A 90 degree turn can be 
made without fittings. Once the trench 
is dug, the pipe can be snaked in 
place, (to allow for ground move- 
ments,) hooked up to the nearest 
source of water at one end, and to 
the outlet at the other. No special 
plumbing tools or knowledge are 
necessary. 

A sharp knife or hacksaw will cut 
the pipe. To attach it to metal faucets, 
special adapter fittings are available 
which can be hooked up with a mini- 
mum of trouble and labor. 

To join two sections of pipe, a 
special rigid plastic insert and clamps 
are used. The ends of the plastic pipe 
are slipped over the insert and two 
stainless-steel screw clamps are tight- 


ened with a screw-driver. A perma- 
nent, leak-proof joint can be made. 

Other important advantages are 
that plastic pipe is inert, will not cor- 
rode or deteriorate when _ buried 
underground, will give years of 
trouble-free service. Plastic pipe will 
not be affected by freezing, and there- 
fore need not be dug up each fall. 
It has high impact strength and has 
been used since 1948 in the transpor- 
tation of water under moderate pres- 
sures and temperature conditions up 
to 120°F. 

It has been estimated that there are 
about 1,500,000 separately owned 
water installations in the United 
States at the present time that are 
utilizing various types of plastic pipe. 
Its successful use in many diversified 
applications is convincing testimony 
that plastic pipe is a practical reality 
today and will give satisfactory serv- 
ice when installed correctly and op- 
erated within its pressure-temperature 
limitations. 

In 1956, The National Sanitation 
Foundation, headquartered at the 
University of Michigan School of 
Public Health, completed a four-year 
testing program on plastic pipe. As 
a result of this study, the Foundation 
was able to establish standards for 
the material. Manufacturers who 
meet NSF standards identify their 
pipe at least once every 18 inches 
with the NSF seal of approval. This 
NSF seal is the buyer’s guarantee that 
the plastic pipe is approved for drink- 
ing water. 
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ACA NEWS 


Leadership Courses 


Are Offered 


Ohio’s first “Workshop on Schoo! 
Camping and Outdoor Education” 
will be a five-week session at Antioch 
College from June 20 to July 23, 
1960. Co-sponsored by Miami Uni- 
versity and Antioch College, the 
course 1s for advanced _ students, 
teachers, administrators and _ other 
personnel who desire to improve their 
ability to use the outdoors as a re- 
source for education. It wili earn six 
semester hours of education credits. 
For more information contact Jean 
Sanford, Director, Outdoor Educa- 
tion Center, Antioch College, Yellow 
Springs, Ohio. 

A Leadership Training Course in 
Canoe Camping will be offered again 
this year by Gunflint Northwoods 
Outfitters, June 18-25. It will be held 
at the canoe base on Gunflint Lake, 
Grand Marais, Minn. It is for boys 
18 years or older, and costs $30 for 
equipment and food for the 
Instruction in canoe handling, use of 
axe and knife, fire building, meal 
planning and map reading will be 
given. Members will cook all meals 
outdoors and will take a three day 
canoe trip. For detailed information 
write to Miss Janet Hanson, Manager, 
Gunflint Northwoods Outfitters, 
Grand Marais, Minn. 


week. 


It's Polio Shot Time 


With the summer's camping season 
drawing near, health authorities re- 
mind camp directors to check now 
with their camp physician for policy 
on polio and other immunization. 
[his information should be passed 
along promptly to parents of camp- 
ers, so that needed immunization and 
booster shots may be taken care of. 


Dr. George L. Meylan 


Dr. George Louis Meylan died in 
February at his home in New York. 
As a physician, he was one of the 
founders of the American Academy 
of Physical Education. In 1920 he 
and his daughter, Mrs. Juliette Mey- 
lan Henderson, opened Camp Arcadia 
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for girls, at Casco, Maine. From 1921 
to 1923 he was president of the Camp 
Directors Association of America, 
and in 1924 was elected first presi- 
dent of the Camp Directors’ Associa- 
tion, which later became ACA. 


ACA Sections Report 


Meeting, Conferences 


Region | 

At New England’s annual conven- 
tion an instructive seminar on “Prop- 
er Hiking Equipment” was conducted 
by chairman Francis Belcher of the 
Appalachian Mountain Club- and a 
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panel of resource people. Mr. George 
T. Hamilton, AMC Hut Manager, 
demonstrated knapsacks, using as a 
model Miss Nancy Williams, Camp- 
ing Magazine staff member. 


Region Il 

New Jersey Section’s next meeting 
will be held in Newark on April 19. 
The speaker will be Clarence G. 
Moser on “Camp Communication.” 
[he Section’s final banquet meeting 
will be May 17, with Catherine T. 
Hammett as speaker. 

New Jersey Section’s new officers 
are: president, Edward Sandow; vice 
presidents, Marjorie Hicks and Doro- 
thy Stivers: treasurer, Canon William 
OQ. Leslie; board members, Marjorie 
Vance, Walter Jacoby and Ray Hoch. 


The Sixth Annual Camping Fair, 
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Extra quality 

in materials 

and workmanship 
makes Webb tents 
an economical, | 
lasting investment | 





INDIAN TEPEES 


Authentic design 

made of rugged 

white canvas. 
Full size. 


Heavily reinforced, extra-high walls, over- | 
lapping door flaps. Laced corners. Made of 
durable treated Army duck. 

e 


HIKING TENTS 


for woodsmen who like 
to travel light 





BAKER TENT .. . large enough for cots, 
light enough to be carried by one person. 


EXPLORER TENT 
... Simple to 
erect, no 

bulky poles 

to carry. 


Also available 


are top-quality 
Ponchos, Sleep- 


MANUFACTURING CO. 


2945BN. 4th St. e Phila. 33, Pa. | 


Official suppliers to Boy Scout and | 
Girl Scout National Equipment Services 
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EQUIPMENT 
FURNISHINGS ¢ SUPPLIES 


glassware — dishes — cutlery — bedding 
— kitchen utensils — ranges — potato 
peeler— mixing bowls—rubber matting 
— waffle irons — coffee urns— food 
mixers — plastic ware— stock pots— 
brooms — disinfectants —insecticides 


DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


Prompt Shipment is a DON Policy! 


The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 


copy. 











El-Jab... economca HANDICRAFT 
ri 


NEW GEM STONE KITS 
ALUMINUM 





PLASTIC os 


WRITE 


e @) P o - R FOR BRACELETS 


NECKLACES 


LEATHER FREE EARRINGS 


TRAYS 
WE PAY SHIPPING COSTS CATALOGUE KEY RINGS 


PLAQUES 
EL-FAB inc. ST. PAUL, IND. 























INDIAN CRAFT 


CAMPERS NEED (sve t= 1: rece testes ceric 


America’s favorite Sueeties 
lip balm for all 
indian 
Craft 
Work 


vor spottel GREY OWL INDIAN CRAFT CO. 


prices to camps 

4518 SEVENTH AVENUE, Dept. C-60 
. BROOKLYN 20, N. Y. 
Chap Stick Co., Lynchburg. Va. GE 63287 


write 
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sponsored by New York Section, will 
be held at the Salvation Army Star 
Lake Camps, Butler, N. J., April 29- 
30. Program features are: evening 
camp fire conducted by Catherine 
Hammett; Saturday smorgasbord 
lunch with David Dunbar in charge: 
Friday night feast and demonstrations 
of new ideas and skills. 


Pennsylvania Sections remind own- 
ers of camps that a recently passed 
Senate Bill now requires all camps 
operating in Pennsylvania to be regis- 
tered with the Department of Health. 
Closing date for registration is set 
for May 30. 


Eastern Pennsylvania Section re- 
ports election of the following offi- 
cers: president, Leonard C. Ferguson, 
director, College Settlement Farm 
Camp; vice-president, Theodore S. 
Halpern, director-owner, Pine Forest 
Camp; treasurer, Mrs. Ruth S. Step- 
pacher, director-owner Camp Wood- 
mere. 


Region Ill 

Approximately 18 members of 
Michigan Section participated in a 
Camp Directors’ Seminar arranged by 
Gus Leinbach through the facilities 
of Wayne University and conducted 
by Miss Mary Lee Nicholson of the 
University’s Graduate School of So- 
cial Work. Each of the nine two-hour 
sessions was carried out with case 
study approach, the group discussing 
situations, problems and solutions. 


Region V 

Chicago Section’s Day Camp meet- 
ing in March discussed “Counselor 
Orientation and Training” and “Prob- 
lems and Value of Overnights.” The 
group met in two sections, agency day 
camps and private day camps. 


Region VII 

Western Washington Section and 
Northern California Section have pub- 
lished 1960 Camp Directories. West- 
ern Washington’ divided member 
camps into: agency and organization 
non-profit camps, church camps, day 
camps, private camps and_ school 
camps. Northern California Camp 
Directory, published in cooperation 
with the San Francisco Examiner, 
lists camps under: boys’ camps, girls’ 
camps, co-ed camps and day camps. 


Host for Washington Section’s an- 
nual Spring Training Session, April 
22-23, will be Helen Shank at Trails 
End Camp, near Olympia. All inter- 
ested in camp program and adminis- 
tration, including counselors over 18 
years, are urged to attend. 
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EQUIPMENT ° 


The new RCA Radio-Phone is a 
two-way radio operating in the new- 
ly assigned 27 megacycle ‘citizens’ 
band.” It comes in two models: one 
for operation from a 6-volt d.c. bat- 
tery or 115-volt a.c. house current; 
the other from a 12-volt d.c. battery 
or 115-volt a.c. house current. 

For prices and further information 
write Radio Corporation of America, 
Communications Div., Camden 2, N. J. 


A new multi-channel version of the 
“Commaire” citizens band radio has 
been developed by the Vocaline Com- 
pany. This new model has four sepa- 
rate channels to give users the con- 
venience and flexibility of a confer- 
ence phone as well as performance 
throughout the 22-channel Class D 
citizens band. 

Complete details can be obtained 
by writing Vocaline Company of 
America, Old Saybrook, Conn. 


Kaar’s “D” Phone is a new radio 
offered to meet the requirements of 
the new “citizens band.” The “D” 
Phone is a dual-channel unit equipped 
with a superheterodyne circuit and 
automatic noise and volume controls. 

For prices and information write 
the Kaar Engineering Corp., 2995 
Middlefield Road, Palo Alto, Calif. 


The G-12 multi-channel “Citizens 
Communicator” two-way radio is now 
being offered by the Young Spring & 
Wire Corp. Operating within the 
“citizens band,” the G-12 is a com- 
plete two-way radio with four crystal- 
controlled channels for both trans- 
mitter and receiver. 

Additional details are available 
from the manufacturer, Gonset Divi- 
sion, Young Spring & Wire Corp., 
801 S. Main St., Burbank, Calif. 


Bernard Food Industries, Inc., re- 
cently conducted tests to determine 
the value to cake mixes of hermetic- 
ally-sealed containers. Cakes were 
made from mixes which had been 
packed from six months to four years. 
The test showed that Bernard cake 
mix, which had been vacuum-packed 
in hermetically-sealed #10 tins for 
four years, makes a cake equally as 
tasty and light as cakes made from a 
much newer mix. 

Samples of Bernard’s hermetically- 
sealed cake mixes are available on re- 
quest from Bernard Food Industries, 
Inc., 217 N. Jefferson, Chicago. 
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SERVICES 


° SUPPLIES 


A new device developed for insect 
control attracts night flying bugs and 
insects to a high voltage grid where 
they are killed instantly. Literature is 
available from the manufacturer, Ram 
Meter Inc., 1100 Hilton Road, Fern- 
dale, Detroit 20, Mich. 


“The Tentcamper” is a leaflet pub- 
lished by Walter E. Stern, Tentmaker, 
254 Nagle Ave., New York 34, and 
sent free to all who request it. Each 
issue contains helpful suggestions for 
those interested in camping. 

Mr. Stern developed and markets 
a line of light weight tents. Designs 
and specifications are based on _ his 
camping experience, and tents come 
in many designs and assorted colors. 


“Engineering Information on Vacu- 
um Filter Plants,” a 14 page catalog 
of swimming pool filter plant theory, 
installation, operation and mainten- 
ance is Offered by B-I-F Industries 
Inc., 345 Harris Ave., Providence, 
R. I. 


A compact portable generator of 
1200 watt 60 cycle a.c., 115-volt 
power is now offered by Generator 
Supply. The unit is equipped with a 
3 h.p. Briggs and Stratton four-cycle 
engine and 14-gauge steel platform. 
For prices and information write to 
Generator Supply, Box 5106, Minne- 
apolis 6, Minn. 


The M.L.S. Refrigeration Co. is 
offering refrigerators having no motor 
nor moving parts. Cold is made from 
an electric heater, a gas flame or a 
kerosene burner. These light weight 
refrigerators start at 1.7 cubic feet 
and range to 10.7 cubic feet. For fur- 
ther information and prices write the 
M.L.S. Refrigeration Co., 809 North- 
east 125th St., North Miami 61, Fla. 


A new lightweight nylon tent fabric 
Is now being introduced in the Eureka 
Draw-Tite Tents. For a catalog show- 
ing complete line and prices write the 
Eureka Tent and Awning Co., 35-37 
State Street, Binghamton, N. Y. 


Instant Soluble Chicken Consomme 
and Meatless Consomme (Bouillon) 
is now being produced by Milani’s. 
Packed in moisture-resistant alumi- 
num packages, these new products 
require no cooking. For free samples 
and complete information write Louis 
Milani Foods, Inc., 12312 West 
Olympic Bivd., Los Angeles 64, Calif. 


WRITE FOR 
LITERATURE 


AMERICAN ra 


fetime 


ALUM NUM 
DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive international Distributors 


raved 


AMERICAN 


PLAYGROUND DEVICE CoO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACT 
PARK E Y 
ve 








CAMP SPECIALTIES 


Trading Post 
and 
Promotion 


Supplies 
. pennants 
Personalized Sweatshirts, sox 


/ | All sundries 
also 
Paper place mats 
cups and 
napkins 
Birthday and 
reunion cards 


| | Stationery 

| Pens, pencils 

| Flashlights, knives 
Emblems, 


P.O. Box 155A 
HADDON HEIGHTS, N. J. 

















THIS BIG 


Illustrated Catalog of 


 LEATHERCRAFTKITS, TOOLS, Ect. 


| Easy-to-Make Leesher Purses, Ghee, 

| Belts, Billfolds, 

| Finest Quality Tooling Leathers, Supplies. 

| Books, etc. COMPLETE STOCK — IMME- 
MENT. 


Moccasins, Other Projects. 


DIATE SHIP 


Attention METALCRAFT Hobbyists 


FREE. Catalog of Aluminum, Cop and 
Foil in Shapes and Sheets. Tools, pplies 
and How-To-Do-It Books. Also eling 
Kilns, Supplies. 


J. C. LARSON €O. 820 So. tripp Ave. 
Departmen’ 9519, Chicago 24, Ill. 
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NEW COLORFUL 
REEDEX BASKETS 
AREA HIT 


eR Ts ae 


MAGNUS CRAFT |MATERIALS, INC. 


108 FRANKLIN ST., NEW YORK 13, N. Y. 








TICKS 


6 Oz. Only 98¢ 
Ask your dealer 








CANOE TRIPS 
into MINNESOTA - CANADIAN 


. 
wilderness area 
Complete and Partial Outfitting Service: 
Excellent camping equipment 
Best foods for well balanced meals 
Grumman aluminum canoes 
Expert planning, detailed arrangements for 
Camp Groups and Individual parties 
Canoe instructions for beginners 
Trip routing on the best, detailed maps 


Overnight accommodations at canoe camp 
Free parking for cars, trucks, or buses 


Write for Detailed Information 


GUNFLINT NORTHWOODS 
OUTFITTERS 


Grand Marais 2, Minnesota Phone 7605 











PICTURE POST CARDS 


of every description 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


Send for free folder MC 


ARTVUE POST CARD CO. 


27275 Fifth Ave New York 10 N.Y 


i 
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CLASSIFIED ADVERTISING RATES 
25¢ per word 
Minimum cost per insertion $5.00 
Box Service, if desired. $1.50 add’l. 














Heip Wanted 


CAMP ONOTO — PITTSFIELD, MASS. 
Leading boys’ camp, Berkshires, near 
ianglewood, <6th seasun, seeKs experienced 
counselors, coaches. Tennis, golf, fencing, 
riflery, ARC swimming instructors, wooa- 
craft, scouting, science-nature study, 
music, cabin supervisors, two nurses. Lou 
Williams, 44 Hall Place, Yonkers, N.Y. de 


CAMP-RESORT. Established. Owners re- 
tiring. Opportunity director gradually take 
over. Also waterfront, activities counselors. 
waiters. Lenape Village, Tafton, Pa. d 


CAMP LEONARD LEONORE 
A brother-sister camp at Kent, Conn., 80 
miles from New York, has staff openings 
for counselors over 21. Salaries from $25v 
up, depending on camp experience and 
skills. Swim instructors (WSI), tennis, 
golf, archery, tripping, pioneering, water- 
skiing, dance, music (piano), athletic in- 
structors (phys-ed), R. N. Write: Dr. 
George I. Fink, Box 186, Lawrence, N.Y. de 


PROGRAM DIRECTORS, 23. Girl Scout 
Camp near New York. Supervisory experi- 
ence. 9 weeks. Camp Division, 133 E. 62nd 
St.. New York 21, N.Y. d 
NURSES, 21+, registered in New York 
State. Girl Scout Camp near New York. 
9 weeks or less. $500 minimum salary. 
Camp Division, 133 E. 62nd St., New York 
21, N.Y. d 

















COUNSELORS: Swimming, small craft, 
tripping, nature, archery, wrestling, handi- 
craft, journalism, baseball, football, for 
private boys’ camp in Northern Wisconsin. 
June 23 to August 22. Experience required. 
Minimum age 19. Write Box 754. d 


COUNSELORS 20+. Adirondack coed camp. 
Experienced men and women in all special- 
ties. Working couples considered. Also ex- 
perienced waterfront director. Top salaries. 
Send full particulars and photo to Camp 
Northwood, 3750 Hudson Manor Terrace, 
New York 63. de 


MAN TO SUPERVISE and lead trips out of 
camp. 4-6 days from Pennsylvania camp to 
Canada, Lake George, Ithaca, Tangle- 
wood, et al. Sleep out in State Parks, 
chuck wagon for cooking, food storage, 
tentage. Excellent opportunity for right 
man. Will consider man with wife. State 
background, salary. Write to Trails End 
Camp, 166 Langham St., Brooklyn 35. d 


CAMP SOMERSET FOR GIRLS 

in Maine has openings on staff for ath- 
letics, tennis, tripping, sailing, archery, 
golf, riding, dramatics, frifiery, crafts, 
music (piano-song leader). Applicants 
must be 21 years of age with previous 
camp counseling experience. Salary range 
from $300 to $575 depending upon experi- 
ence, plus transportation and clothing 
allowance, etc. 150 campers, 60 staff. Write: 
Allen Cramer, 300 Central Park West, New 
York 24 de 


COUNSELORS: Waterfront, trip (canoe 
and mountain) and group counselors for 
camps in Adirondacks and Finger Lake 
Region. Write: Onondaga Council Girl 
Scouts, Inc., 107 James St., Syracuse - 











WISCONSIN GIRLS’ CAMP on beautiiul 
Green Lake. PVT. Staff for waterfront, 
director & ARC's, sailing, canoeing, skiing, 
dancing, dramatics, golf, & all specialties. 
Applicants at least 19 years and experi- 
enced. Send full particulars & photo. 
Camp Sandstone, 1430 Granville, Park 
Ridge, Il. abcd 


COUNSELORS. Male, twenty-plus, no fam- 
ilies. Water safety instructors, canoeing, 
physical education students, rifle, archery, 
tennis, athletics, general. Attractive salar- 
ies, Adirondacks Sister Camp. Write, de- 
tails, references. Philip Drucker, Raquette 
Lake Boys Club, 144-11 Neponsit Ave., Ne- 
ponsit 94, N. Y cdef 


COUNSELORS: bBrother-Sister camp in 
Berkshires (Mass.). Established 1921. Near 
Tanglewood. Staff openings for experienced 
men and women in all pr areas. 
Teachers, graduate students, upper class- 
men, and working couples considered. In- 
vite letters with full details. Raymond 
Gold <j 34 Richbell a = 
‘ & 




















CAMP ROBIN HOOD for BOYS 
Center Ossipee, N. H. 
Counselor openings, over age 21, in ar- 
chery, riflery, tripping, crafts, sailing, ten- 
nis, nature, ceramics, waterfront, ham ra- 
dio, sports, general men also. Write An- 
drew N. Friedman, Director-Owner (33rd 
season), 30 Eastchester Road, New Ro- 


chelle, N. Y. or telephone NE 6-3990. de 
COUNSELORS, male, head, physical-ed, 
waterfront. Female, general, Camp Waneta. 
ae Depew, 18 Linden St., Great Neck. 

: d 





WISCONSIN GIRLS’ CAMP has openings 
for counselors 20 years or older, one year 
ee. Counselors engaged for ability to 
live happily with campers as camp coun- 
selors. Following program skills important 
but secondary; canoeing, sailing, tripping, 
riflery, tennis, crafts, dance, music, dra- 
matics. Write to: Miss Rosalie Giffhorn, 
1979 South St., Lincoln 2, Nebr. de 


JAYSON CAMPS—35th YEAR 
MASSACHUSETTS BERKSHIRES 
MEN: Physician, sailing, pioneering riflery. 
WOMEN: PIANIST, play popular by ear, 
expert transposing; archery, dramatics. 
nurse, camp mother, bookkeeper, secretary. 
MEN OR WOMEN: Tennis, swimming, 
canoe trips, phys-ed majors. Box 876. 
Greenwich, Conn. d 


VERMONT GIRLS’ CAMP has openings 
for Head of Swimming, Head of Athletics. 
Head of Small Crafts. Write: Camp Kin- 
nic, 50 Broadway, New York 4, N. Y. d 


VERMONT GIRLS’ CAMP has openings for 
mature counselors: sailing, canoeing, 
swimming, athletics, tennis, journalism, 
music, arts & crafts and painting. Write: 
Head of Small Crafts. Write: Camp Kinni- 
Kinnic, 50 Broadway, New York 4,N.Y. 4 


FULL TIME POSITION — Female, camp 
program director in summer, other months 
group or recreational worker at Neighbor- 
hood Center. Good salary, vacations, etc. 
Provide complete educational and experi- 
ence background. Write Box 760. d 


REPRESENTATIVE for coed teenage camp, 
coastal Maine. Sailing, unique program. 
Write Box 759. de 
COUNSELORS: Positions available for gen- 
eral counselors at boys’ camp and for men 
with specialties in tennis, boxing, wrest- 
ling, nature and sailing. College sopho- 
more or older. Write: A. G. Hare, Jr., 113 
Anton Rd., Wynnewood, Pa. d 


ENERGETIC MAN with following to rep- 
resent leading boys camp in Maine. Ex- 
cellent financial opportunities. Counselor 
services not necessary. Write Box 675. tf 


GIRL SCOUT CAMP needs program, water- 
front directors, unit leaders, dietitian- 
business manager, over 21. Butler Area 
Girl Scouts, Butler, Pa. cde 


CAMP GLENMERE FOR GIRLS, Monterey, 
Mass., has openings for swimming instruc- 
tors (WSI), tennis, golf, dramatics, music 
(piano), R.N., dance, arts & crafts. Write 
to: Mrs. Sonny Winter, 215 W. 92nd St.. 
New York 25, N. Y. o ___bed 


GIRLS’ CAMP seeks qualified counselors 
for art, tennis and sailing departments. 
Write Box 729. d 


MAINE GIRLS’ CAMP has openings on 
staff for waterfront instructors (ARC), 
canoeing, water skiing, head athletics, 
head tennis, music, dancing, arts & crafts, 
nature study. Applicants must be 21 years 
of age with previous camping experience. 
Write Box 705. labed 


COUNSELORS: Men, Women, teachers 
preferred. Pioneering. Nature. Music. Cer- 
amics. . N. General. Small non-com- 
petitive camp, children ages 3-12. Write 
Jug Hill, Staatsburg, N. Y. abcd 


COUNSELORS, COED CAMP. Upstate N. Y. 
Camper centered program. Openings for 
experienced group leaders. Also specialists 
in tennis, waterfront, athletics, fine arts, 
crafts, photography, nature, pioneering, 
construction, forestry, music, dramatics. 
Office: 151-15 85th Drive, Jamaica 7 .f 

abcde 












































HEAD COUNSELOR 
Established girls’ camp New England. 
Physical Education teacher preferred 
(30+-). Attractive salary. Write full details 
giving experience, references. Write ~— 
747. 
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Help Wanted 


BROTHER-SISTER CAMPS in Northeast 
Pennsylvania seek qualified personnel for 
waterfront, landsports and nursing posi- 
tions. Working couples considered. Write: 
David Blumstein, 1410 East 24th St., 
Brooklyn 10, N. Y. bed 


COUNSELORS: For leading boys’ camp in 
Maine. Archery athletics, canoeing, drama, 
nature, photography, riding, riflery, swim- 
ming, trips, water-skiing, general. Teach- 
ing experience preferred. James H. Lawr- 
ence, 21 Ria Drive, White Plains, N. Y. d 








GIRL SCOUT CAMP, northwest Wisconsin 
seeks counselors, unit heads, waterfront, 
CIT trainer, nurse, dietitian, business 
manager. Campcraft creative and water- 
front activities emphasized. Girl planned 
program. Starting salaries from $200-$400. 
9 weeks. Write Camp Director, Du Page 
Council, 426 Main St., Glen Ellyn, Ill. d 
RAQUETTE LAKE GIRLS’ CAMP 
Applications invited for A.R.C. Waterfront, 
sailing, tripping, ski, tennis, golf, tram- 
poline, athletics. Established Adirondack 
girls’ camp. Brother camp across lake. At- 
tractive compensation for qualified per- 
sonnel. Write: 966 East 23rd St., er 
10, N. Y. 





COUNSELORS: Vermont Girls’ Camp. Col- 
lege sophomore or older. Dance, drama, 
photography, music (pianist), riding in- 
structor. Physical Education majors for 
athletics and tennis. Physical Education 
majors, W.S.I. for swimming, § sailing. 
Write: Mrs. D. Dell, 315 West End Ave., 
New York 23, N. Y. d 








CAMP TAKAJO FOR BOYS 
NAPLES, MAINE 


Staff openings for counselors over 21 years 
of age and single for canoeing, fencing, 
photography, archery, sailing, riflery, gen- 
eral counseloring with younger boys; ath- 
letic men, preferably at secondary or col- 
lege coaching level. Write Morton J. Gold- 
man, 63 Arleigh Road, Great Neck, L. lI.., 
N. Y., or telephone HU 2-9166. d 


ELEMENTARY TEACHERS, single men for 
summer  school-camp combination in 
Minnesota. English and reading or math 
for grades 6-7-8. Lake activities essential. 
List full qualifications for both in first 
letter. Write Saint James School, Fari- 
bault, Minn. c 





COUNSELORS. Male & female, group lead- 
ers and assistant group leaders. Also spe- 
cialists in athletics, boating, nature and 
photography, for private coed, progressive 
camp in Central Massachusetts. Previous 
experience in camping, teaching or group 
work. Over 21 years. Married couples with- 
out children acceptable Write: Camp 
Robinson Crusoe, 202 West 86th St., New 
York 28. de 


RN WANTED for 6 weeks summer school- 
camp in Minnesota. Nursing duties and 
dormitory work with elementary boys. 
Saint James School, Faribault, Minn. d 


WISCONSIN BOYS’ CAMP on beautiful 
Green Lake. Private. Applicants 19 years, 
teachers and experienced. Send full par- 
ticulars, photo, references. C. Vee, 1430 
Granville, Park Ridge, III. de 


RIDING INSTRUCTOR 


Wisconsin boys’ and girls’ camps. Private. 
Must be experienced. Write full details. 
references and photograph. C. Vee, 1430 
Granville, Park Ridge, Il. de 


TRAIL’S END CAMP has cpenrings on gir's’ 
staff for group leaders (age 7-8, 9-10, 13- 
14), dance, assistant water, (ARC). drama- 
tics, A & C (ceramics), general athletics. 
Vacancies on boys’ staff for assistant 
waterfront (ARC), group leader (7-8 year 
olds), dramatics, riflery, photography, ham 
radio. Write: Trail’s End Camp, 166 Lang- 
ham St., Brooklyn 35. d 





Address replies to classified 


ads as follows: Box No. na 
Camping Magazine, 120 W. 7th 
Street, Plainfield, New Jersey. 
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ATTENTION 
CAMP DIRECTORS 


Do you serve fruit drinks at your camp? 
If so, we can offer you Bases containing 
a generous amount of fruit juices (which 
make non-carbonated drinks). Your total 


cost is only 5¢ a quart. 


A FULL LINE OF DELICIOUS, REFRESHING FLAVORS 


Orange / Pineapple-Orange 


Lemon-Lime / Concord Grape / Fruit Punch 


view f¥ EZE-QORANGE 
samples 
dul f COMPANY, inc. 


information 
FRANKLIN & ERIE STS., CHICAGO 10, ILLINOIS 


gee POSITIVELY UNBEATABLE MELMAC CLOSEOUTS jum 


HEAVY-DUTY 12 oz. LUG 
STACKING MUGS SOUP BOWLS 


No Saucer Required 


capacit is 

eg. $9.60 a raul colors Doz. 
9’2 INCH 13% Oval Platters 

COMPARTMENT | or Large Vegetable 

PLATES SERVING BOWLS 


Reg. $19.80 $f .69 Reg. $30.00 ¢@™ 40 
Ass‘t colors Doz. List 








Ass’t colors Doz. 


HUNDREDS OF OTHER CAMP SPECIALS IN MELMAC, FLATWARE, UTENSILS, KITCHEN 
EQUIPMENT, ETC. SEND FOR CAMP BULLETIN No. 


60. 
ADMIRAL EQUIPMENT CO. WaAtkins 4-441] 
New Address After April Ist —> 100 Fifth Ave., N. Y., N. Y. 























Dress up your camp wim || ciml-HATE RRAETS C8, 





AVENARIUS ; 
CVERYTHING FOR THE CAMP 


CARBOLINEUM CRAFT SHOP 


| APRIL SPECIAL DEPT. A 
Beautifies and Preserves Wood | ALUMINUM DISCS 


STAIN — Beautiful . 
rustic brown =. Each Doz. Gross 


PRESERVER — Doubles —— | ’ 18ga. .08 80 $8.00 
and triples the life ++ | Ty . léga. .20 2.00 $20.00 


Saves valuable struc- “a | VOqe. 0 4.00 $40.00 


aie ree 867 WASHINGTON STREET 
NEWTONVILLE 60, MASS. 
EXTRA 10% on orders received by 
MAY Ist, 1960 


Apply anywhere — spray, brush or quick dip | 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, Milwaukee 9, Wisconsin 




















50,000 
BOYS AND GIRLS 
OF CAMP AGE 


Because families send their youngsters 
only to camps which are _ favorably 
known to them, does it pay to neglect 
those who know nothing about YOUR 
camp / 


It Cost So Little 


You needn't deprive yourself of these 
thousands of dollars when it costs so 
little to bring your camp to the atten- 
tion of these real prospects. 


What Is Your Age 

Group? 
Because of our dealings with the big 
life insurance companies, we have the 
names of 50,000 executives, professional 
men, etc., who have children from 
infancy to college. So we can limit 
your list to either boys or girls of the 
right age. 


FREE BROCHURE 


Te make sure that you cash in on the 
plan THIS SUMMER, just ask for a 
1960 folder. It lists dozens of prospect 
classifications. 


INSURANCE DIVISION 


Investors Listing Co. 


(Established 1928) 
CO 5-4490 


45 West 45th St. 
New York 36, N. Y. 


Position Wanted 
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KLENZ-METER 
AUTOMATIC CHLORINATOR 


SIMPLE METERING PUMP 


The result of yeors of engineering experience, the 
Kienz-Meter is the first low-cost dependable system 


to chiorinote privote water supplies. Uses same 
principle as employed by municipolities — o dia- 
phragm-type metering pump. Adjustable to as little 
os Y, of 1 port per million Positive protection is 
essured os Klenz-Meter is cross-connected to well 
pump. 


KLENZADE PRODUCTS, INC. 


Systemotized Sanitation All Over the Nation 
BELOIT WISCONSIN 


PROPERTY SUPERINTENDENT 
Year-round position wanted by college 
graduate with major in camping. Experi- 
ence: Several summers as tripping and 
campcraft leader; also carpentry and 
maintenance skills. Young, responsible, 
married. Avzilable June 1960. Write Box 

tf 


CARETAKER. Married man with family 
desires year ‘round position. Experienced. 
682. consider summer position. Write Box 

d 








TEACHER. 8 years school experience (in- 
strumental music), string specialty, desires 
position music or other. Son, 2 years, girl 
6. and wife to accompany. Write Box 751. 

d 


CAMP CONSULTANT and private school 
director with camping background desires 
position as assistant director or head 
counselor (female). _Write Box 752. d 


CAMP ADMINISTRATOR, woman, M.A. in 
Camping, Education, available September. 
Excellent background in administration, 
program. Will consider camping, school, 
recreational affiliation. _Write Box. 733. a 


TEACHER COUPLE seeking summer posi- 
tion in camp for full summer session. His 
preferred position: Riding, horsemanship, 
handicraft and manual training. Her pre- 
ferred position: Music (Recorder), handi- 
crafts. Kurt Schleiermacher, 111 Kings 
Road, Valois, Quebec, Canada. d 


SWIMMING COUNSELOR—WATERFRONT 
DIRECTOR. Age 23, college junior, 3 years 
camp experience. Holds Senior Red Cross 
Life Saving certificate. Paul Teleki, Box 
3257, University of Florida, Gainesville, 
Florida. d 


YEAR ROUND CAMPING POSITION 
desired by college graduate. Recreation 
and camping major with 6 years private 
camping experience as tripping and 
campcraft director. Married. Write Box 757. 

tf 














PIANO INSTRUCTION 
For children and adolescents. Inventive, 
creative, inspired. Single and group lessons. 
Four-hand playing. Faculty member of 
Third Street Music School Settlement and 
YMHA School of Music. Would be interest- 
ed in working in a summer camp, prefer- 
ably West Coast. Write Box 750. d 


COOK. Familiar with school, university 
and camp work, would like position for 
summer. Mrs. Emma Seymour, 170 High 
St.. Peace Dale. R. I. d 




















Partner Wanted 





FULLY QUALIFIED CAMP DIRECTOR, 
with 70 boys and girls at $750 total fee, 
interested in propositions for partnership 
with prestige brother-sister or coed camp 
in New York or New England area. Excel- 
lent reputation necessary. Replies strictly 
confidential. Write Box 756. d 
ENERGETIC MAN WITH FOLLOWING 
wanted as partner in small New Hamp- 
shire camp. No investment required. Camp 
everating this summer. Write Box 761. d 


Miscellaneous 


PHOTOS ON CERAMICS 
Check for $2.00 brings sample and all de- 
tails. Photo Ceramics, Box 28, Littleton, 
Mass. 














ENRICH YOUR 
CAMPING PROGRAM 


with handy, useful, practical longplay 
recordings which fit into every aspect 
of camp life. In the catalogue of Folk- 
ways Records you will find superb 
quality LP discs for folk dance pro- 
grams, campfires, dramatic productions, 
children’s singing games, rhythmics, 
community sings, etc. Trained, experi- 
enced camping people, with an under- 
standing of camp needs, have put these 
records together. 
Here are just a few 
interested in: 
FC7510—SONGS OF CAMP 
FC7604—AMERICAN PLAYPARTIES 
FD6510—NORTH AMERICAN INDIAN 
DANCES 


items you'll be 


For complete catalogue wnite to 


FOLKWAY RECORDS 


117 W. 46th St. New York 36, N 














Camps for Sale 








LONG ESTABLISHED PRIVATE camp for 
girls in Adirondack mountains. Complete 
enrollment for 1960. Director wishes to 
retire. Write Box 702. labcde 


ESTABLISHED CAMP, operated summer 
1959, Ripley, Chautauqua Co., N. Y. Three 
ponds, 200 acres, 





operated as horseback 
camp for girls, accommodates 60. William 
T. T. Hoag iz. Angola, N. Y. a 


Adirondack Mountain- Lakeside ‘Camp 
Established, successful private boys’ camp 
accommodating 100. Room for expansion. 
Operating to capacity 1960 season. Prac- 
tically private lake. ACA Camp Member. 
Write Box 749. def 
LONG ESTABLISHED PRIVATE GIRLS’ 
Camp on Lake Erie located between Ohio’s 
two largest cities. Fully equipped. Beauti- 
ful waterfront. Residence included. Owner 
retiring. Reasonable. Write Box 755. d 


BOY SCOUT CAMP suitable for church 
camp, Girl Scouts or other organization. 
Dining hall, modern kitchen, health lodge, 
shower, toilet facilities, other buildings. 
55 acres heavily wooded on Lake Geneva, 
Wis. Write State Line Council, Boy Scouts 
of America, 1104 White Ave., Beloit, Wis. d 


WARREN CO., N.J. Desirable place for 
boys’ or girls’ camp. 750 ft. elevation 
Swimming pond, streams, springs, wood- 
land, acreage, five buildings, 1200 cu. ft. 
freezer. Reasonable. Old Orchard Farm, 
RD 1, Box 280, Oxford, N. J. def 


5 miles NW of “Luray, Va., on Shenandoah 
River, 90 miles from Washington, D.C. 
Operated 14 years as resort. Approved as 
camp by camp operator. Prospectus avail- 
able. Appraised $88,300.00 less furnishings. 
Will accept first reasonable offer lock. 
stock and barrel. Owner 70 and ill. Brokers 
invited. Theo. Hubers, 5913 N. First St.. 
Arlington 3, Va. d 


CAMP. ESTABLISHED, ‘SUSSEX CO. NL. 
100 acres, 13 acre lake, 16 buildings, fur- 
nishings and equipment, 55 miles NYC 
Price $75,000. Farm & Home Realty, New- 
ton, N.J. Phone: DU 3-3620. Closed Sun- 
days (phone DU 3- 5294). de 
1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 5th Avenue, N. Y. C. 17 MU 2- 8840 


SALT WATER CAMP 

LONG ESTABLISHED 
Maine Camp, 200 acres, 1 mile of shore- 
front. Completely equipped, including 9 
sailboats. Capacity 110 boys. Write for 
brochure 

ALLEN INSURANCE AGENCY 

11 Maine Street_ Camden, Maine 


FOR SALE IN THE WEST 
CAMPS, CAMP SITES, RANCH LAND 
Private camps; institutional camps; camps 
for boys; camps for girls; mountain, lake 
and desert camps; and camps by the sea. 
Financing and purchase loans may be ar- 


ranged. 
WALLACE HEBBERD 
(since 1925) 








Santa Barbara California 
MAINE — SEBAGO LAKE REGION. Long 
established, nationally known, business 
and professional women’s camp. Pictur- 
esque arrangement among stately pines, 
beautifully landscaped to 600 ft. beach. 
All facilities. Fully equipped. 43 units. 75 
acres. Superbly maintained. Privacy 
Adaptable. Most desirable property. Avail- 
able 1960 season because of retirement 
For informative color brochure write 
Town & Shore Homes, Inc., 142 High St.. 
Portland, Maine. d 








Special Programs 








WANTED—Camp desiring 10 to 12 horses 
for camping season. Can provide complete 
program. Prefer Asheville, Hendersonville, 
Brevard, N. C. area. Horseshoe Acres,, Box 
5291, 91, Raleigh, N. C, _ ._ @ 
NEW ENGLAND 
Let our experience solve your water skiing 
problems. We operate a complete traveling 
Water Ski School. Will visit your camp by 
the day using the latest equipment and 
technique. Carl and Carol Hydren, 15 
Duren Ave., Woburn, Mass. d 
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Exploring with 
Quoin SOUPS 


The Mt. Everest Expec 
Andean Expediti 
exploratior teams 
( JORN SOUP 
maginable pre 


have tert 
Th 





her 
@ Vegetabie 
@ Tomato 
@ Mushroom 
@ Celery 
@ Oxtai! 
2 oz. bar makes 45 ozs. of soup. 








Write for quantity prices. 
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Camps Wanted to Sell 


CAMP SALES SPECIALIST 
If your camp is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co., 4760 Grand River, Detroit 8, Mich. tf 


Camps for Rent 


CAMP-SITE BERKSHIRES on Lake Gar- 
field, 135 miles from NYC. Over 100 acres, 
modern sixteen room house and buildings, 
over 20,000 feet floor space. Write Box = 











NEW HAMPSHIRE CAMP for one or two 
months. All equipment and facilities for 
50 campers. Mile long lake. Will provide 
staff if needed. Write Box 762. d 


MOUNTAIN LOCATION. View of peaks in 
Smoky Mountains Park. Located across 
road from park in Tennessee. Park trails. 
Appalachian Trail. Site undeveloped. Low 
rental. Write Box 763. 


Camps for Sale or Lease 


CHILDREN’S CAMP. SALE— Lease or 
Partnership. Adirondacks near Lake Placid, 
N.Y. Beautiful lakeside property. Accom- 
modates 75. Room for expansion. Fully 
equipped camp including attractive build- 
ings, basketball, tennis courts. Acres of 
level fields and wooded areas. Available 
immediately. Write Box 748. d 


Camps Wanted 




















Used Equipment for Sale___ 





CHLORINATOR, Wallace-Tiernan A-588, 
115V, 60cy. Instructions. Used two ‘months. 
$150 (cost sah Gordon, 508 Dryden 
Ithaca, N. 








ROCKY MT., FAR WEST. operational, 
boys, girls or coed. Will purchase or lease 


with option to buy. Write: Charles Eager, 





| 
1855 Green, San Francisco, Calif. d | 


Address replies to classified 
ads as follows: Box No. : 
Camping Magazine, 120 W. 7th 


Street, Plainfield, New Jersey. 





CLASSIFIED ADVERTISING RATES 
25¢ per word; min. $5.00 
Box Service, if desired — 
$1.50 per insertion 
Bold Face, if desired — 
$1.00 per line in addition to 
word count 
White space, if desired, 


$1.00 per line 





Minimum cost per insertion — 
$5.00 


payable in advance 
CLASSIFIED CLOSING DATES 
15th of Month Preceding Cover Date 


Better Camping For All — | 
ACA’s Objective - and OURS | 


Our complete line of tentage, 
cooking gear and all camping 
needs is designed by campers for 
campers. It is colorful, light- 
weight, long-lasting—first choice 
of nationally known camping 
leaders. 











Write for information; let us 
help you have your finest camp- 


craft program in 1960. 
WALTER E. STERN 


254 Nagle Avenue 
(near 204th St. 


New York 34, N. Y. 


in Manhattan) 


LO 9-6830 


Program Material & Services 





NEWSLETTERS, detailed plans, assistance 


for campcraft, wilderness activities. Youth, 
adult. Tested methods. Free bulletin. 
Write Box 714. ab 


FREE Catalog. Unique games, ideal for 
campers’ leisure hours or rainy days, en- 
tertain and instruct. For boys and girls, 
pre-school to early teens. Betrick, Dept. 


125, 1603 Orrington, Evanston, Ill. d 








ONLY 
Variable Pitch 


Blade Action 
EXCLUSIVE ON 26” 


ROOF /P MOWERS 


gives you maximum 
cutting efficiency! 
Lets you adjust blade pitch 
instantly for any cutting job 
NOW. - Action-test Variable Pitch and other 
Roof features on your own weeds and lawn 
® OIL BATH GEAR DRIVE © RUGGED UNIT 
CONSTRUCTION ¢ VARIETY OF ATTACHMENTS 
Cuts weeds and brush 
Mows Lawns ® Saws Trees 
Mulches Leaves 








ROOF MFG. CO., Pentios , lil. 





your campers will love singing 
these all-time favorite 


SPECIAL CAMP PRICES: 


50¢ per slide 
$1 .00 per slide 


send for our catalogue of hits now! 


NATIONAL STUDIOS 


New York 36, N. Y. 


songs, 


2” x 2” — 


344" x 4” — 


44 W. 48th St., 











AIM your CUB. press finger-tip 
switch .. . and pin-point gr words 
300 yards away! Only 3 Ibs. A child 
can handle it— but CUB speaks 
with a lion's voice. NOT a ‘“‘toy’’! 
A sturdy, all-aluminum, transister- 
| ized instrument, by the makers of 
Audio Hailer. For boat owners, 
campers, outdoors men. Tu-tone 
Ivory and Sunrise finish. At marine 
and sport stores or from Audio 
Equipment Co., Inc., Dept. C 
Port Washington, N. Y. 


3 ibs. 


| $4795 


Complete 
with bat- 


tery 3 and 
wrist-strap. 














AFTER TAPS 


... the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


| Believe... 


By Fred V. Rogers 


At the Anniversary Luncheon during the National Con- 
vention, the closing ceremony included the following 
message by ACA President Fred V. Rogers: 


BELIEVE .. . that all children should have an oppor- 
tunity to live in the out-of-doors; to cook out, sleep 
out, “pioneer” and “conquer” the wilderness; to catch 
a toad and find out they won't get warts; to catch, 
clean, cook and eat a fish; to sit with “pals” around a 
fire as night closes in, to defy the elements, to paddle 
a canoe; to vision tomorrow from the top of a hill 
and hear the sounds and symphony of the woods. 


. To know what it means to live comfortably in a 
group, and feel the glow of friendship and fellowship: 
to be wanted and needed, and share, cooperate and 
give as well as receive; to experience living in a demo- 
cratic community, and be included in the plans and be 
one of the planners; to have a chance to work and see 
the fruits of labor; to successfully conquer frustration 
from failure and feel the pride from personal success. 


BELIEVE ... that youth should know more about his 
natural surroundings and the inter-relationship of all 
living things; see wild life in its natural habitat; wonder 
at the marvels of creation and find fun in the simple 
way of life; live in an atmosphere free from pressures 
and tensions; climb a tree and build a tree house, hut 
or fort. 


BELIEVE ...a child should know good communica- 
tion and relationship with an adult who can be 
idealized, admired and respected; who has the time to 
be helpful, patient and understanding; who will help 
him find excellence in skill and confidence through 


accomplishment; who recognizes him as an individual 
in a world of conformists; who will grant the freedom 
to experiment, to make decisions—for who can re- 
solve big problems without experience in solving little 
ones? 


I BELIEVE ... that happy, carefree days are a heritage 
of youth, as is the right to worship; and that through 
normal growth and such association will come lasting 
faith in one’s self, country, and God. 


| BELIEVE... . that a camp provides the unique setting, 
the ideal locale for all these things to be accomplished 
—and that all are possible in a good camp program— 
so, | BELIEVE IN CAMPING. 


These are my beliefs; but one camp, your camp, my 
camp, standing alone, will shed little light upon the world. 

It is thus that we have an American Camping Associa- 
tion. We are here and we belong because we have the 
firm conviction that in unity there is strength; that only 
through the sharing of ideas can we stimulate each other 
to constantly seek and strive for our ultimate goal—the 
best possible camping experience for our campers. 

Children—the youth of America—are our concern, our 
life, our heritage. It is what we do with and for them 
that will have much influence on the world of tomorrow. 
Let us never forget that we all have much to learn and 
at the same time much to contribute. Let us all re- 
emphasize that collectively our voices, our convictions 
will be heard. Let’s all demonstrate that collectively, as 
members of the American Camping Association, we can 
penetrate the darkness and spread the light of camping 
throughout the country. 
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MiBLY US REEF THE 
THINGS WORTH KEEPING 


A child’s world is an en- 
chanting, lovely place shel- 
tered from care by loving 
parents and lasting peace. 
And that’s the way we want 
to keep it. But keeping the 
peace takes more than just 
wanting. Peace costs money. 


Money for strength to keep 
the peace. Money for science 
and education to help make 
peace lasting. And money 
saved by individuals to help 
keep our economy strong. 

Your Savings Bonds, as a 
direct investment in your 
country, make you a Partner 
in strengthening America’s 
Peace Power. 

The Bonds you buy will 
earn good interest for you. 
But the most important 
thing they earn is peace. 
They help us keep the things 
worth keeping. 

Think it over. Are you 
buying as many as you mighi? 





STRENGTHEN 
AMERICA’S 
PEACE POWER 


The U.S. Government does not pay for this advertising. The Treasury Department thanks 
The Advertising Council and this magazine for their patriotic donation, 
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lf it says Sexton outside 





youre getting the finest inside! 





For over 75 years the Sexton label has appeared only on foods of the very 
first quality—foods picked, prepared and packed with extreme care and skill. 
Discover—along with the country’s most popular eating places—what 

a wonderful difference quality food can make in your operation. 


Coast to coast delivery service. 
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JOHN SEXTON & CO., CHICAGO * LONG ISLAND CITY * BOSTON 
PHILADELPHIA * PITTSBURGH * DETROIT * INDIANAPOLIS 
ATLANTA * DALLAS * SAN FRANCISCO 





SEE OUR EXHIBIT 
at the National Restaurant Show 
Navy Pier, Chicago, May 9 through May 12 
BOOTH NO. C-238 


Lalli Foods 





